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Sailor Handsome Callahan — has | 


such a vivid imagination he just 
can’t help spinning yarns in which 


he makes himself the hero. 
After boasting of his fighting 


prowess, he is framed by other sail-| , 


ors, into a bout with a sailor from 
a sister ship. He takes a terrible 
lacing and is nearly out when the 
radio tunes in on “The Star Span- 
gled Banner.” Everyone comes to 
uttention except Handsome who is 
swinging wildly. A chance blow 
lands on the Boston Buster’s chin 
while he is at attention and floors 
him for the count, making Hand 
some fleet champion. 

One of Handsome’s chief boasts 
is that he is a lady killer. He gets 
shore leave with other gobs and 
tells them he is to meet a famous 
actress. As a joke one of the sail- 
ors slips a pair of baby shoes into 
his blouse, 

Ilandsome tries to make up to 
au waitress who is smiling over his 
head at her sweetie and gets into 
a row, The baby shoes drop out 
and the waitress goes sentimental. 
Handsome doesn’t know where the 
shoes eame from but the waitress’ 
aetions give him an idea. He 
fondles the shoes and finds the trick 
is an open sesame to every. girl’s 
heart. 

His flirtations haven't led to any 
real dates for the evening, however, 
and while walking along dreaming, 
he is bumped by an automobile. 
The car is driven by a beautiful 
girl, Helen, who inquires solicitous- 
ly as to his injuries. Finding there 
are none, she is about to drive along 
when Handsome pulls the baby shoe 
gag. 

She recognizes the shoes as her 
own, Whieh she had given to her 
fiancee, Duke, a sailor on the same 
ship as Handsome, but a man of 
breeding and ward of Admirzl 
Farnsworth, the grandfather of 
Helen. 


When Handsome refuses to give 

up the shoes, Helen invites him to 
|dinner at her ranch. In the ear, 
|Handsome brags -of his intimate 
friendship with all the big officers 
of the navy. 
Duke is dumbfounded when he 
ifinds Handsome has the baby shoes. 
Hearing Handsome’s story, he agrees 
to help him get away. They lock 
the butler in a closet and Handsome 
climbs down a veranda post. But 
Helen is waiting him at the hottom 
and insists on presenting him to his 
old pal, the Admiral, and other 
ofticers. 

At dawn, however, Handsome 
escapes. He is running aeross the 
lawn when he is hailed by Duke 
from his window. 

The Duke has discovered that one 
of the guests is an imposter and has 
stolen naval secrets and is racing to 
the airfield to make his getaway. 
He shouts to Handsome to intercept 
him. Handsome sets off in pursuit 
and reaches the plane just as the 
spy has started the motor. He grabs 
the tail and elimbs aboard and man- 
ages to knock the spy out. 

He does not know how to fly and 
is terribly frightened. Unknown to 
Handsome, the ship is supplied with 
a robot, whieh will automatieally 
carry the airplane baek to the ship 
if let alone. But Handsome throws 
it into all sorts of tail spins by 
fooling with the levers. Finally he 
Jumps overboard in a paraehute and 
lands head first in the smokestack 
of a target ship which the navy is 
to bombard that) morning in) ma- 
noeuvers, 

Climbing out of the smoke stack, 
Handsome struts about the ship 
playing admiral until the bombs 
begin to drop. He is finally rescued 
by snuilors from his own ship and 
tuhen to the brig. 

Later he is brought before Ad- 


miral Farnsworth and expects 
trouble. The admiral eompliments 
him with having caught a spy and 
suved the important papers, 
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Frank McHugh 


Frank McHugh has been on 
the stage since his early youth. 


Born in Homestead, Pennsyl 
vania, of theatrical parents, 
Frank's earliest thoughts were 
of the theatre. Following years 
us a trouper in many stock eom 
panies throughout the United 
States and Canada, he was_ in- 
duced by his friend, Frank Fay, 
to accept a role with the. latter 
in “Bright Lights.” 

He speedily drew the atten- 
tions of screen audiences and 
he was signed under a long term 
contract by the Warner Bros. 
First National Studios. His lat- 
est pictures include “Elmer. The 
Great,” “Parachute — Jumper,” 
“Grand Slam,” “Blessed Event,” 
“The Mystery of the - Wax 
Museum,” “Life Begins,” “Ex- 
Lady,” “Lilly Turner,” “Foot 
light Parade,” “The House on 
56th Street” and “Havana 
Widows.” 


Thelma Todd 


Thelma Todd was born in 
Lawrence, Massachusetts. Fol. 
lowing her graduation from the 
Lowell Normal School there, she 
accepted a position as a teacher 
in the primary grades in Law- 
rence. As a result of winning 
a loeal beauty contest, she was 
given «a small part in a picture 
Which led to a long term eon- 
tract. She has been prominent 
in sereen work continuously 
since. Her most noted pictures 
include “Mary Stevens, M.D.,” 
“Fra Diavolo,” “Horse Feathers,” 
“Speak Easily,” “Klondike,” 
“Cauliflower Alley,” “Air Host- 
ess,” ete, 


Joe E. Brown 


Joe E. Brown was born in Holgate, Ohio, the seventh child of 
a seventh child. He joined a cireus when nine years old and toured 
the country with Ringling Bros. as the youngest of “The Five Marvel 


Ashtons.” 


One of the marvelous Ashtons dropped him in a tumbling act 
when fifteen, which broke his leg and ended his circus career. He 
joined the St. Paul baseball club and later became a member of the 


N. Y. Yankees. 


Deciding to become .a comedian, Joe went into burlesque. He 


made such a hit he was grabbed up by Broadway producers. Some 


of his hits were “Listen Lester,” 


“Jim Jam Jems,” “Captain Jinks” 


and “Twinkle Twinkle.” It was while playing in the latter in Los 
Angeles that he was induced to try his hand at pietures. His first 
was “Crooks Can't Win,” which he considers his worst. Tis recent 
pictures include “Elmer The Great,” “You Said a Mouthful,” “The 
Tenderfoot,” “Fireman, Save My Child,” “Loeal Boy Makes Good,” 
“Broad Minded,” “Going Wild” and “Maybe It’s Love.” 
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John Mack Brown 


John Mack Brown was_ born 
at Dothan, Alabama, and_= at. 
tended the University of Ala 
bama. There he became a foot 
ball star and before leaving col- 
lege was a national figure in the 
game. 

Coming to Hollywood soon 
after graduation, he was given 
a test by M-G-M, through the 


good offices of George Faweett, 


veteran actor. His first big role 
was with Marion Davies in “The 
Fair Co-Ed.” There followed im- 
portant assignments in “A Lady 
of Chance” with Norma Shearer 
and “Coquette” with Mary Pick 
ford. 

Later he appeared with Greta 
Garbo in “A Woman of Affairs,” 
with Joan Crawford in “Montana 
Moon,” in the title role of “Billy 
the Kid,” in “The Great Mea- 
dow,” “The Seeret Six” and 
“Female.” 


George Blackwood 


George Blackwood was born in 
Dalton, Ohio, and began his 
stage career at the age of eight 
in “Young America.” He went 


New York at fourteen and 


daneed in Fokine’s Ballet, later 
joining Jesse’ Bonstell’'s Stock 
Company in Detroit. 


Returning to New York he 


played with Laurette Taylor in 
“Sweet Nell of Old Drury,” with 
Dorothy Gish in “Holiday,” with 
Helen Morgan in “Showboat,” 
with Grace George in “All The 
King’s Men.” 


His first appearance in pie- 


tures with the exception of. si\ 
short subjects for Warner Bros. 
was in “IT Loved A Woman,” 
with Edward G. Robinson. He 


six feet, one and. one-half 


inches tall and weighs 178 
pounds. He has dark hair and 
hazel eyes. Although an Amer- 
ican he eomes from English 
stock, being related to the fam 
ous literary famiiy of Blaek- 
woods. | 


Jean Muir 


Jean Muir was born in New 
York City, received her eduen 
tion in private schools in’ the 
Kast, nnd Upon graduation stud 
ied in Puris. She was called 
suddenly to Amerien and = met 
John Drinkwater on the return- 
Ing bout, Ile beeume interested 
in her stage possibilities. Shortly 
afterwards she toured the coun- 
try with his troupe gaining valu 


thle training with the great 


auctor, Returning to Broadway, 
she soon beenme well-known 
through — fine performances in 
“The Truth Giaame,” “Peter I} 
hetson.” “Melo” and “Life Be 
gins.” Warner Bros. talent 


scouts recently persuaded Miss 
Muir to sign a motion picture 


contract, She made her sereen 
debut in “The World Changes,” 
opposite the great Paul Muni. 


Sheila Terry 


Sheila Terry was born in 
Warond, Minn., and educated for 
the stage at the Teronto branch 
of the Royal Academy of Lon 
lon. She plaved in) stock in 
many Canadian cities, then went 
to New York where she up 
peared in several plays, one of 
the most successful of whieh was 
“The Little Racketeer.” Her 
first pieture for Warner Bros. 
was “Week End Marriage.” She 
Was then cast in “Big City 
Bines” “Crooner,” “Searlet 
Dawn,” “I Am a Fugitive From 
a Chain Gang,” “Lawyer Man,” 
“20,000 Years in Sing Sing,” 
“Parachute Jumper,” “Haunted 
Gold,” “The = Silk — Express,” 
“Private Detective 62” and “The 
House on 56th Street.” 
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Joe E. Brown Coming 
In Hilarious Comedy 
“Son of a Sailor” 


“Son of a Sailor,” the newest First 
National screen comedy for Joe E. 
Brown, which arrives at the .. 

. Theatre next Son 
is said to be the most laugh-provok- 
ing vehicle ever assigned to this 
star. 

It is a comedy of navy life. Al 
Cohn and Paul Gerrard Smith sup- 
plied the story, which carries its 
hero from his sailor’s hammock 
aboard the aircraft carrier of the 
Pacific fleet to misadventures in a 
wealthy home ashore—and_ back 
again to the decks of the warship. 
Quite by accident, “Handsome” 
Callahan, played by Joe E. Brown, 
wins not only personal triumphs 
during his brief and eventful leave 
ashore — but saves from alien con- 
spirators the plans of an epocha! 
aireraft invention. His shore leave 
ends in triumph for this humble 
gob, even though he is convinced 
that he is headed for the brig and 
a bread and water diet. 

“Handsome,” the boastful, the 
hopeful, the wistful, is said to rep- 
resent one of Joe E. Brown’s major 
film achievements. 

The star’s supporting cast for 
“Son of a Sailor” is one of the finest 
he has ever had. In important roles, 
are such screen notables as Johnny 
Mack Brown, Thelma Todd, Jean 
Muir—the new First National 
“discovery” who has been the cause 
of great enthusiasm and high ex- 
pectations in Hollywood; Frank 
McHugh, Sheila Terry, Kenneth 
Thomson, George Blackwood and 
Myrna Kennedy. The picture was 
directed by Lloyd Bacon, whose 
flair for .screen comedy of fast 
tempo and brisk pace is widely 
known. 

Many of the scenes for “Son of a 
Sailor” were filmed aboard the U. 8. 
S. Saratoga. Brown and his sup- 
porting cast remained aboard this 
American aircraft carrier during 
this time as guests of Admiral 
Reeves, Captain Sogbaum and the 
crew. Eleven hundred U. S. tars, 
the full ship’s complement, served 
as support to Joe and the principals 
from Hollywood. It is related that 
the gobs even turned down all reg- 
ular shore leaves during the time 
the company was aboard the Sara- 
toga. They were having too much 
fun with Joe, who has always been 
an outstanding screen favorite with 
the navy. 


Movie Gobs’ Yellow 
Caps Puzzle Real Tars 


When Joe E. Brown and his 
First National supporting com- 
pany for “Son of a Sailor,” 
spent a week aboard the U.S.S. 
Saratoga off Long Beach, 
Calif., some 35 extras and bit 
Players were taken along from 
Hollywood to supplement the 
principals. 

There was one thing about the 
Hollywood contingent that both- 
ered the 1100 members of the 
Saratoga’s crew. The uniforms 
of the Hollywood gobs were ac- 
curate in every detail — save 
one. Instead of regulation white 
sailors’ caps, the movie sailors 
wore yellow ones. 

It had to be explained to the 
real sailors that this was not an 
implied insult. Nor was it the 
result of careless scrubbing. The 
yellow caps were intentionally 
yellow. Solid white is too glar- 
ing for the camera’s eye, and to 
simulate white, yellow is always 
substituted — for brides’ dresses, 
for gentlemen’s stiff collars... 
and, yes, for the jaunty hats of 
gobs. 

Joe E. Brown will be seen in 
“Son of a Sailor,” at the 
Theatre 


on 
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“Aw, Let Me Alone!” 


Joe E. Brown’s statement that he is the lady-killin’, love-em-and-leave-em 

champ of the navy seems to be wavering here as voracious Thelma Todd 

advances on him. Will the navy retreat? Never! Joe is just planning 

the attack which he uses in his latest First National laugh-riot, “Son of 
a Sailor,” opening Wednesday at the Strand. 


Mat No. 22, Price 10c. 
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Joe E. Brown Turned 
Down for Movie Job 
After Screen Tests 


“For many are called but few are 
chosen.” 

In Hollywood they paraphrase 
the words of St. Matthew and say: 
“Many are tested but few are 
picked.” 

And not infrequently among the 
the “few” whom the public finally 
picks as their screen favorites have 
been tested and discarded once or 
twice or half a dozen times before 
they finally obtained the chance 
which lead them to picture fame. 

It was that way with Joe E. 
Brown, the First National comedy 
star, whose latest mirth maker, 
“Son of a Sailor,’ comes to the 

; Theatre on : 
Recently he confessed that he was 
tested for silent pictures years be- 
fore he made his first appearance on 
the screen and that the results were 
so unsatisfactory that he never did 
get a report on the job he was try- 
ing to land in the movies. 

Joe was working in musical come- 
dies in New York at the time. 
Later, when he was in Los Angeles 
with a musical show and anxious to 
get his chance at pictures, he was 
tested at almost every major studio. 
Many of those tests are still stored 
away in film vaults, no doubt, but 
only two of them brought nibbles to 
Joe. Out of the nibbles that did 
come, however, he built his success- 
ful career. 

Joe’s latest picture is said to be 
the most hilarious of all his screen 
comedies. It concerns the crazy ad- 
ventures of a somewhat dumb but 
highly imaginative gob. A large 
part of the comedy was filmed 
aboard the U. S. S. Saratoga. More 
than one thousand regular gobs at- 
tached to the warship took part in 
the picture in the role of extras. 

In the cast with Joe E. Brown are 
Jean Muir, Thelma Todd, Frank Mc- 
Hugh, Johnny Mack Brown, Sheila 
Terry, George Blackwood and a score 
of others. Lloyd Bacon directed 
from a screen play by Al Cohn and 
Paul Gerrard Smith. 
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1000 U. S. Tars Saw 
Joe Brown K.O. Rival 
in “Son of a Sailor” 


More than a thousand tars of the 
U. S. Navy witnessed a battle re 
cently that millions of movie fans 
are going to see and laugh them 
selves sick over. Uncle Sam’s gobs 
see plenty in the way of fighting 
but all of them admitted this scrap 
was unique. In one corner was 
Jack Herrick, one time Pacific coast 
heavyweight champ; in the other, 
ladies and gentlemen, Joe E. Brown, 
the most lovable of screen comics. 

Joe hasn’t been in the ring since 
he did some amateur fighting in his 
early youth. Nevertheless, he tri- 
umphed over Jack, who outweighed 
him by an easy seventy-five pounds. 
It was all a part of the First Na 
tional comedy, “Son of a Sailor,” 
the navy comedy which comes to the 

Theatre on 

v igie wi , with Joe E. 

Brown starring in his very best 
manner. 

Lloyd Bacon, director of the pic- 
ture, took a company of fifty from 
Hollywood to the U.S.S. Saratoga, 
aireraft carrier of the Pacific fleet, 
loaned by naval authorities, and this 
warship was the scene of action for 
over a week. The fight was the 
climax of the company’s stay 
aboard ship, and the whole crew 
turned out for it. 

A ring was set up on the carrier 
deck and Joe met Jack for six 
rounds — Jack being presumably 
the ace fighter of the fleet, and Joe’s 
opponent only by an accident. The 
Saratoga’s crew had the time of 
their young lives. After all, a fam- 
ous movie comic doesn’t double as 
a scrapper for them every day, 
even though the comic had gotten 
into the scrap because of his an- 
controllable bragging. 

“Son of a Sailor,” which is said 
to be Joe’s liveliest comedy was 
written by Al Cohn and Paul Ger- 
rard Smith. The supporting cast 
includes Jean Muir, Frank McHugh, 
Johnny Mack Brown, Thelma Todd, 
Sheila Terry and George Blackwood. 
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Joe Brown Plays Gob 
Role With 1000 Real 
Sailors in Picture 


Joe E. Brown heads a cast of 
1,000 gobs in his latest comedy. 
“Son of a Sailor,” a First National 
picture which comes to the 

Theatre on , 
The gobs are sailors attached to the 
U. 8. S. Saratoga, an airplane car- 
rier of the Pacific fleet, on which a 
large portion of the picture was 
shot. In addition to the regular 
members of Uncle Sam’s naval 
forces, a score of motion picture 
gobs were also used. 

Jean Muir, the latest screen find, 
has the leading feminine role. This 
is the second picture she has played 
in, the first having been with Paul 
Muni in “The World Changes.” 

There are two Browns in the pic 
ture, the other being Johnny Mack 
Brown, who recently appeared oppo 
site Ruth Chatterton in “Female.” 
Others in important roles include 
Frank McHugh, Thelma Todd, Sheila 
Terry, George Blackwood, Merna 
Kennedy, Samuel Hinds, Noel 
Francis, Kenneth Thomson, Arthur 
Vinton and George Irving. 

The screen play by Al Cohn and 
Paul Gerrard Smith relates the ad- 
ventures of an over-imaginative gob 
whose indiscretions lead him into 
thrilling escapades from which he 
is only extricated by an unusual 
amount of dumb luck. Joe wins all 
the honors but the girl he loves is 
won by Johnny Mack Brown, another 
gob. 

The picture was directed by Lloyd 
Bacon and is said to be Joe’s funni- 
est picture to date. 
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Joe E. Brown a Hero 
That Loses Heroine 
in “Son of a Sailor” 


It takes two Browns to tell the 
story of “Son of a Sailor,” a First 
National comedy hit which comes 
to the Theatre 
on 


One is Joe FE. Brown, the star. 
The other is Johnny Mack Brown. 
They’re not related, either in life 
or pictures. But in the course of the 
story, their paths cross and re-cross 
80 many times that it takes half a 
dozen admirals and almost the en 
tire Pacific fleet to get them un 
tangled. 

Joe E. Brown and Johnny Mack 
Brown are pals on the same air 
plane carrier and fall in love with 
the same girl before the picture has 
run its merry course. But all that 
Joe the hero wins is glory with the 
| romantic hon 
ors going to 
Johnny Mack 
Brown at the 
final fadeout. 

Both Browns 
have distin- 
guished them- 
selves in kin- 
dred sports. 
Joe E. Brown 


JEAN MUIR has a _ reputa- 


Mat No. 33, Price 5c. tion as a crack 
baseball player 


and still takes a professional in- 
terest in the game. Johnny Mack 
Brown was a first-line football 
star before he entered pictures. 

“Son of a Sailor” is said to be 
Joe E. Brown’s most hilarious com- 
edy. It is a tale of a romantic 
sailor’s adventures filmed in the 
main aboard the U.S.S. Saratoga, 
of the Pacific Fleet, with over 1000 
real gobs taking part Besides the 
two Browns, the cast includes Jean 
Muir, Frank McHugh, Thelma Todd, 
Sheila Terry, George Blackwood, 
Merna Kennedy and Kenneth Thom- 
son. Lloyd Bacon directed. 
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400 Sailors Gave Up 
Shore Leave to See 
Joe E. Brown Comedy 


When Joe E. Brown and the mem- 
bers of his cast went on location 
during the production of “Son of a 
Sailor,” his latest First National 
comedy which comes to the 

Theatre on 
, he kept four hun- 
dred U. S. tars from shore leave. 

It wasn’t intentional; there was 
no compulsion about it. The gobs 
stayed aboard their ship, the 8S. 
Saratoga from choice. For. the 
Saratoga was the ship picked for 
Joe E. Brown and his supporting 
company as a location. 

This aireraft carrier of the Pacific 
fleet had been stationed eight miles 
off Long Beach for some little time. 
Routine had been moving smoothly. 
At the customary intervals, 400 
members of the crew of 1750 are 
permitted shore leave. At the cus- 
tomary intervals, so far as history 
records, no gob has ever been 
known to refuse it. Exeept this 
time. 

The selected four hundred re- 
¢eived their leave in due order. 
Maybe they even made plans. Then 
came the word that Joe E. Brown 
would be working aboard = ship. 
What’s more, he would be playing 
a gob. That was enough. They just 
didn’t go. Not a man jack of them. 
There might be plenty of amuse- 
ment ashore, but there wouldn’t be 
any Joe E. Brown. He was plenty 
attraction enough. 

The supporting cast includes Jean 
Muir, Frank McHugh, Johnny Maek 
Brown, Thelma Todd, Sheila Terry, 
George Blackwood and Merna Ken- 
nedy. Lloyd Bacon directed the pie- 
ture from the screen play by Al 
Cohn and Paul Gerrard Smith. 


Yep, it’s nobody else but King Komedy himself! Joe E. Brown shows 
the world what he would do if he were in the navy, as his latest picture, 
“Son of a Sailor” docks at the Strand, on Wednesday. Joe, as ‘Hand- 
some’ Callahan, tells the world that he is bothered by hordes of adoring 
women, but the beautiful damsels of the cast seem to have other ideas 
on the subject. This First National laugh riot boasts of an all star cast 
including Jean Muir, Johnny Mack Brown, Thelma Todd, Frank Mce- 
Hugh, and many other notables. 


Mat No. 23, Price 10c. 
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Jean Muir Cast for 
Leading Role After 
Making But One Film 


Jean Muir, pretty and petite ac. 
tress, recently acquired by First 
National, has the distinction of be- 
ing cast in a leading feminine role 
after having played in but one mo- 
tion picture. True, before going 
into pictures she had been on the 
stage, where she won considerable 
success in such production as “Peter 
Tbbetson,” “The Truth Game,” 
“Melo” and “Life Begins.” 

But when she journeyed to Holly- 
wood she had had no picture experi- 
ence whatever. She spent some 
time on the sets watching the other 
players at work and learning the 
technique of screen acting before 
being cast in a picture. She made 
her bow on the screen in a small 
but important role opposite Paul 
Muni in “The World Changes.” 

Her work in this bit part was so 
outstanding, that when Joe E. Brown 
saw it, he requested her for the 
leading feminine role in his latest 
comedy, “Son of a Sailor,” which 
comes to the Theatre 
on ; 

Lloyd Bacon, who directed the pic- 
ture, declared that he had never 
seen any one to take to screen work 
so quickly as Jean Muir. 

“Son of a Sailor,” which is said 
to he Joe’s funniest picture, was 
written by Al Cohn and Paul Ger- 
rard Smith. As the title would in- 
dicate the picture concerns the ad- 
ventures of a gob whose wild imag- 
ination got him into all sorts of 
crazy adventures. Others in the 
cast include Thelma Todd, Frank 
McHugh, Johnny Mack Brown, 
Sheila Terry, George Blackwood, 
Merna Kennedy and Kenneth Thom- 
son. 


Joe E. Brown’s Athletic 
Ability Comes in Handy 


Joe E. Brown’s proficiency at ath- 
letics is the envy of all of Holly- 
wood. In “Son of a Sailor,” First 
National’s laugh riot coming soon 
to the Theatre, Joe 
appears on the screen in one of the 
hilarious sequences as a prize-fight- 
ing sailor, who wins championships, 
women and excitement with eqnal 
facility. 

In previous pictures, Joe has ap- 
peared as a wrestler, a swimmer, a 
baseball player, and with Bobby 
Jones, as a golfer. These are but a 
few of his accomplishments. He 
also plays a mean game of polo, 


tennis, and ping-pong. All this ac-- 


tivity keeps him in excellent physi- 
cal condition to carry on the strenu- 
ous work that is invariably re- 
quired of him by his funny charac- 
terizations. 


Jean Muir Spent Month 
Learning Movie Acting 


Jean’ Muir, who has the leading 
feminine role opposite Joe E. Brown 
in his latest First National comedy, 
“Son of a Sailor,” which comes to 
the Theatre on 

, Spent a month in movie 
“school” before she undertook work 
in a picture. That is, she sat by the 
director during the making of sev- 
eral pictures watching the work of 
other players and getting instruc- 
tions in technique from the direc- 
tor. Naturally this was not her only 
training in acting, as she has been 
a successful Broadway player for 
some time. But she had never ap- 
peared in pictures until “The World 
Changes.” “Son of a Sailor” ig her 
second picture. 


ADVANCE 


Making Gob Comedy Was 
Big Fun to Joe E. Brown 


Joe E. Brown says he never en- 
joyed making any comedy so much 
as his latest First National produc- 
tion, “Son of a Sailor,” which comes 
to the Theatre on 

Joe and his company 
spent ten days on the U. S. 8. Sara- 
toga, an airplane carrier of the 
Pacific fleet, working on the pic- 
ture. He was dined by Admiral 
Reeves of the fleet and Capt. Sog- 
baum of the Saratoga. The entire 
company was entertained by officers 
and crew. 


Joe E. Brown a Boasting 
Gob in “Son of a Sailor’”’ 


In “Son of a Sailor,” Joe E. 
Brown’s latest laugh-fest, which will 
open at the Sears 
Theatre, the comedian plays the 
part of a bragging gob, whose quick 
wits serve him when his boasting 
gets him into trouble. Pitted against 
a tough hombre in the naval box- 
ing championships, Joe is forced to 
resort to a couple of tricks not in- 
cluded in the Marquis of Queens- 
bury rules. 

But Joe’s antics in the prize-fight 


-sequence produce just one of the 


hilarious sequences in a comedy 
hailed as one of the funniest the 
First National comic has made. A 
fine cast including Jean Muir, Frank 
McHugh, Thelma Todd, Noel Fran- 
cis and many others support Joe FE. 
Brown in “Son of a Sailor.” 


SHORTS 


Joe E. Brown Invited to 
Visit Indian Potentate 


Joe E. Brown anticipates a royal 
welcome when he visits India en 
route around the world in a few 
months. While working in his lat- 
est First National comedy, “Son of 
a Sailor,” soon coming to the 

Theatre, Joe was visited 
by the Nawab and Princess Zahe- 
ruddin Khan of Hydirahad, India. 
The comedian, according to the 
royal pair, is a great favorite with 
their countrymen and meeting Joe 
in person was the high-light of the 
pair’s visit to Southern California. 
When informed that Brown expects 
to include India in his itinerary, 
they invited him to stay at the 
Royal Mansion as their guest. 


Frank McHugh Swabbed 
Deck of U. S. Warship 


Frank McHugh spent half an hour 
swabbing the deck of a warship 
during the production of Joe E. 
Brown’s latest comedy for First 
National, “Son of a Sailor,” which 
will soon show at the 
Theatre. The company had just 
gone aboard the U. §S. §. Saratoga, 
an airplane carrier of the Pacific 
Fleet, to make some scenes. Frank 
got to talking to some of the tars 
when an officer came up and ordered 
the men to swab the deck. Frank, 
who was dressed exactly as the real 
gobs, grabbed a brush and went to 
work for the fun of it, until Lloyd 
Bacon, who direeted the comedy was 
ready for the next scene. 


Photo of Joe E. Brown 
Brings Letter To Star 


Joe E. Brown, whose latest First 


National comedy, “Son of a Sailor,” 
comes to the Theatre 
on , is bragging of the 


efficiency of the post office depart- 
ment. <A fan wrote him a letter, 
but instead of addressing it, merely 
pasted a photograph of Joe on the 
envelope. Joe got the letter within 
five days after it was mailed from 
the East. 


Joe E. Brown Refuses to 
Don Trick Moustache 


Charles Chaplin and numerous 
comedians owe at least a part of 
their success to the trick moustaches 
they wear. But Joe E. Brown is one 
comedian who has never appeared 
with a moustache. He says he 
never will. He draws the line at 
that and wearing spats. Joe refuses 
to explain about the spats, but he 
admitted that he wanted nothing to 
interfere with the expression of his 
cavernous mouth. Joe’s latest and 
funniest comedy, made for First 
National, is “Son of a Sailor,” which 
will be shown on the screen of the 

Theatre on 


Joe E. Brown Walks With 
Rolling Gait of a Salt 


For weeks Joe E. Brown’s walk 
assumed a_ distinctly “nautical 
roll.” He spent so much time with 
real sailors aboard the U.S.S. Sara- 
toga and got so much into the 
spirit of his role of sailor in his 
latest First National comedy, “Son 
of a Sailor,” which comes to the 

Theatre on 
, that he says he 
just couldn’t help walking like one. 


SS ernenreeeeererereeree 


ge Four 


Joe E. Brown 


Lost in Sea 


Fog Filming His Comedy 


Company Vanished While On Way To Warship 


To Take Scenes Shown in “Son of a Sailor” 


YoY + 7 . . . . 
ISSING: one star, one first-string director, one juvenile 
lead, one comedian, and others. 


This state of affairs existed during the filming of 
Joe E. Brown’s latest First National comedy, ‘‘Son of a Sailor,”’ 


which comes to the 
Scenes were being taken aboard 
some miles off Long Beach. 

hour — so long, in fact, that 
Saratoga’s crew for Joe, Lloyd. 
Bacon, his director; Johnny Mack 
Brown, Frank McHugh, and a few 
more who shared their water taxi. 

The troupe was quartered at a 
Long Beach hotel. Each morning 
they were roused at dawn and trans- 
ported by small boats to the decks 
of the warship, where they spent 
the day before the cameras. On the 
morning in question, one boat load 
had reached the ship when a heavy 
fog blew in from open sea. Joe, 
Bacon, Johnny Mack Brown and the 
rest had already set out from shore 
in a second water taxi; but they 
ecouldn’t be sighted from the “Sara- 
toga.” 

When an hour had passed, anxious 
frowns began to appear. Then sud- 
denly there was a shout alongside. 
A liberty party from the nearby U. 


Theatre on 
the U.S. 8S. Saratoga, anchored 
It existed for more than an 
real concern was felt by the 


S. S. Maryland had come upon 
them wandering in the fog and 
mist and had set them on the right 
track. But an hour in the fog and 
mist had been a chilling experience. 

“It was all right,” Joe commented 
afterwards. “Only all of a sudden 
I began to remember the stories 
about castaways. They always eat 
each other when hunger drives them 
mad. I like those boys all right — 
but there weren’t any of them that 
looked good enough to eat.” 

“Son of a Sailor,” Joe’s most hil- 
arious comedy, concerns the adven- 
tures of a dumb bragging sailor. 
Others in the cast include Jean 
Muir, Thelma Todd, Sheila Terry, 
George Blackwood and Merna Ken- 
nedy. The screen play is by Al 
Cohn and Paul Gerrard Smith. 


Joe E. Brown Lunched With 
Admiral of Pacific Fleet 


Entire Cast of “Son of a 


Sailor’”’ Partook of Mess 


Aboard Warship Where Scenes Were Made 


HEN a movie company 
along too. It’s a good lunch — packed in paper boxes. 


But when the location shots continue several days, 
even a good lunch from a paper box gets tiresome. 


goes on location, lunch goes 


So it was good news to Joe E. Brown and all the company 


working in ‘‘Son of a Sailor,’’ the First National comedy which . 


comes to the | Theatre on : 
when they boarded the U. 8S. S. Saratoga, aircraft carrier of 
the Pacifie fleet, for a week’s shooting and were asked to lunch 


Joe E. Brown, hilarious hero of 
“Son of a Sailor,” opening soon 
at the Strand. 


Mat No. 20, Price 5c. 


the first day. The Saratoga had 
been off Long Beach, California, 
for a month. When “Son of a Sail- 
or” went into production, naval 
officers gave their consent to its use 
by Joe and all his buddies of the 
First National navy. 

The company stayed in Long 
Beach at a hotel and set out with 
the dawn each morning in small 
boats. The paper boxes went along, 
as usual, with full allotment of 
sandwiches, hard-boiled eggs and 
fruit. All the same, the Hollywood 
contingent was feeling hungry — 
hungrier than that—by mid-morn- 
ing, after some hours on the open 
aea. 

The crew of the Saratoga had 
been up just as long. Crews eat an 


early mess. Just as the Hollywood 
lads were eyeing that stack of 
paper boxes and wondering why it 
wasn’t twice as high, mess call was 
sounded. It was then the navy 
came into action and played its gal- 
lant part. Everyone was asked to 
share the mess—a good hot mess, 
and filling too. 


The football squad of the Sara- 
toga had already discovered Johnny 
Mack Brown, former celebrated 
halfback, in the company. They 
pounced on him and took him 
off to share their training table 
fare. The petty officers of the ves- 
sel were hosts to Frank McHugh, 
George Blackwood, Kenneth Thom- 
son, Samuel Hindes and other play- 
ers in the troupe. The extras from 
Hollywood, gobs-for-a-week, sat 
down at table with the Saratoga 
seasoned salts — the ordinary sea- 
men. The camera and sound crew 
went to the quartermaster’s table. 
Everybody found a place for steam- 
ing hot beef stew and pilot crackers. 

And Joe E. himself? Joe ate his 
luncheon with Rear Admiral Reeves, 
Commander of the Pacific Fleet and 
Lieutenant Commander Sogbaum in 
command of the Saratoga. And 
so did the ladies of the troupe, in- 
cluding Jean Muir, Thelma Todd, 
Sheila Terry, Merna Kennedy, Noel 
Francis and others. 

“Son of a Sailor” is the story of 
a too imaginative sailor whose 
ready tongue gets him into innum- 
erable scrapes, but whose ingrdin- 
ate good luck always gets him out 
again. This is Joe’s first comedy of 
the new season and is said to be 
the funniest he has ever produced. 
Lloyd Bacon direeted it from a 
screen play by Al Cohn and Paul 
Gerrard Smith. 


| Ad DANCE bear ures 


Why So Forlorn, Joe? 


‘Handsome’ Callahan, alias Joe E. Brown, seems to be losing the brag- 

gadocio which made him famous as the Knave of the Navy. His latest 

laugh-riot, “Son of a Sailor,” which opens Wednesday at the Strand, 

portrays him as a lady-killing gob. Among his victims are Jean Muir, 
Thelma Todd (seen above), and Sheila Terry. 


Mat No. 21, Price 10c. 


Shy Jean Muir Embarrassed 
by Her First Screen Kiss 


But New Film Player in Joe E. Brown Comedy 
“Son of a Sailor,’ Found Job Rather Pleasant 


EAN MUIR was being kissed for the first time — kissed by 
J And when 

the Big Moment came, Jean was afraid, although it was 
only a screen kiss. Still it was her very first one for she has 
played in only one picture previous to being assigned the lead- 
ing feminine role to Joe E. Brown in his latest First National 
comedy, ‘‘Son of a Sailor,’’ which comes to the 
Theatre on ee ith 

Her lover was Johnny Mack Brown, broad-shouldered, dark 
and handsome, recently from col- 


lege, where deeds on the football Jean glanced shyly at the semi- 


field had earned him All-American] circle which flanked the battery of 
are-lights and cameras. 
“Not for the films nor before a 


a Prince Charming in a romantic atmosphere. 


honors. But when he breathed those 
three words, “I love you,” Jean! ova like this,” said Jean. 
gulped with embarrassment! “Let’s try this one again,” said 

She turned unexpectedly to Di-| Bacon. “Forget these people. They 
don’t care whether you’re kissing 
Johnny or playing dominos.” 

Johnny Mack Brown once again 
took Jean in his arms. The cameras 
turned and Jean Muir was uninter- 
ruptedly kissed. A real old-fash- 
ioned kind, tenderly, but still very 
thoroughly. 

Jean was still embarrassed and 
questioned: 

“How was that?” 

“That, for a beginner, was a 
honey,” replied Bacon. “I’d sure | 


g like to see you when you get accus- 
kiss was no more potent than a); noq to it” 


good-bye wave of the hand. They, 


rector Lloyd Bacon, indicated a 
crowd with a single sweep of her 
hand, and cried: 

“T can’t do this with all these 
people watching.” 

The by-standing assembly of cam 
eramen, props, hairdressers, messen- 
ger boys, script girls, assistants and 
extras on the “Son of a Sailor” set 
at the Warner Bros. studios gaped 


in amazement. To them a screen 


Thus concluded Jean’s first kiss 
for the movies. “But,” as she after- 
wards confided to Johnny Mack 
Brown, “it was like going to the 
dentist. Once started, it wasn’t 
nearly as bad as anticipated.” 

“In fact,” she grinned, “if they 
have any retakes on the picture, 
that one wouldn’t be hard to do.” 

“Which,” added Brown, “makes 
us practically unanimous.” 

“Son of a Sailor,” which is said 


however, were veterans in the mo- 
They did not 
stop to realize that the slim, blonde 


tion picture game. 


girl, so embarrassed, was about to 


be initiated into her first screen 
kiss. 

Johnny Mack Brown, attired in a 
natty naval officer’s uniform, jilted 
for the moment, grinned delightedly 
at Jean’s naivete. It was so re- 
freshing in Hollywood. to be Joe E. Brown’s most hilarious 

Director Bacon, rumpled his hair, | comedy, concerns the mad adven- 
plainly perplexed. He looked to Joe| tures of a dumb, bragging sailor. 
E. Brown for an inspiration. But|Many of the scenes were taken 
Joe merely grinned cavernously as| aboard the U. S. S. Saratoga with 
he surveyed the situation from a|more than a thousand tars in extra 
near-by stool. Bacon directed his|roles. Others in the cast inelude 
attention to Miss Muir. Frank McHugh, Thelma Todd, Sheila 

“You have, however, been kissed| Terry, and Merna Kennedy. Al 
before?” he ventured, with a tinge|Cohn and Paul Gerrard Smith wrote 
of hope in his voice. the screen play. 
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(Review ) 


“Son of A Sailor’ Proves 
Riot of Hearty Laughs 


Joe Buries Seven Original Jokes And Starts From 
Scratch With Melange Of Brand New Fun 


picture opened here yesterday 
Theatre, and if all of 


HE newest Joe E. Brown 
i at the <a oan 
the movie ad men’s ingeniously coined superlatives to 
infer hilarious comedy were laid end to end, they couldn’t begin 


to reach around the bubbling mass of howling, mirth-quaking 
laugh material crowded into that funniest of all feature com- 


edies which we have seen to date,| 


namely “Son of a Sailor.” 

First National certainly has “done 
right by our Joe” and handed him 
the fattest part of his career. It 
must have taken a small army of 
gag-men to think up all of the big 
laugh situations that crowd upon 
each other so fast, that one has no 


Love Among The Sailors 


|for bombing experiments—and is. 
|You just can’t picture it, You'll 
|have to see “Son of a Sailor” to ap- 
preciate it all. But take warning 
and brace yourself well in your 
seat when this sequence comes on 
the screen. 

Despite the fact that Joe E. is 
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Joe E. Brown is attempting to make progress with lovely Sheila Terry, 
but we leave it to you how successful he is. Sheila joins with Jean Muir 
and Thelma Todd in being the objects of Joe’s attention in “Son ofa 


Sailor,” First National’s 


laugh riot at the Strand. 


Mat No. 24, Price 10c. 


time to recover from each preceding 


big howl, before another pops up to} 


floor us. 

Yes, there is a well knitted story, 
sane and logical enough to allow for 
all the utterly absurd, illogical and 


insane antics of Joe E. Brown as! 


‘Handsome’ Callahan. Joe is a 
sailor in the Navy, a member of the 
airplane carrier U. S. S. Saratoga 
erew. To hear him tell it, he hob- 
nobs with the elite, notables, ad- 
mirals and the like during his spare 
time. And the funny part of it is 
that he does, in the end, though 
most unwillingly. But that is not 
the important part of it. Joe pre- 
varicates himself in and out of more 
trouble than a whole regiment of 
A naniases. 

He ean lick any man in the world 
and has to prove it. His hosts of 
lady admirers—why the line simply 
forms on the right. And what a 
lineup of rights he encounters be- 
fore he gets even a tumble from a 
single female. 

There may be only seven original 
jokes on which to base any comedy, 
but we failed to recognize any of the 
familiar icoctions these are sup- 
posed to bring about. Hilarious sit- 
uations, new to the screen at least, 
kept yesterday’s audience in a con- 
stant roar of laughter. Picture for 
instance a lone sailor finding him- 
self at sea, aboard a discarded 
cruiser which is about to be used 


— 


jentrusted with his greatest laugh 
getting role, it is withal a genuinely 
effective performance and a sincere 
|convinecing characterization that he 
|portrays. Far more so than the 
average role falling to the lot of a 
comedian. 

Joe’s famous yell, a sort of a 
compromise between a howl and a 
gargle, seems funnier than ever. The 
mannerisms and tricks of the trade 
all his own, and so uniquely identi 
fied with this master funmaker, are 
all with us again. “Son of a Sailor” 
merely entrenches him atill firmer 
in the hearts of movie-goers. He is 
the champion clowner of the screen 
and his foremost position in his field 
seems likely to be his for many a 
moon. 

Johnny Mack Brown has an im 
portant assignment as the young 
petty officer whom ‘Handsome’ re. 
veres and Frank McHugh is seen us 
‘Handsome’s’ own man Friday. 
Jean Muir, the much - discussed 
screen find imported to Hollywood 
by First National, has her first lead- 
ing role opposite Joe, and Thelma 
Todd appears as the adventuress 
whose plot is foiled by ‘Handsome.’ 

Others in the large cast so ably 
directed by Lloyd Bacon are George 
Blackwood, Sheila Terry, Kenneth 
Thomson, Arthur Vinton and Merna 
Kennedy. 

A twenty-one gun salute for “Son 
of a Sailor!” 


Opening Day Story 


Joe Brown Film Week 
Starts Today at_---- 
With Star As a Gob 


This is fun week at the 
Theatre, for Joe E. Brown, 
popular First National comedian 
will be seen on the screen there be- 
ginning today in what is reputed 
to be his funniest picture, “Son of 
a Sailor.” 

As the title indicates this is a 
picture of naval life. Joe has the 
role of an over-imaginative sailor 
whose vanity and boastfulness lead 
him into more scrapes than you can 
shake a stick at. 

Many scenes in the comedy were 
taken aboard the U. S. S. Saratoga, 
an airplane carrier of the Pacific 
fleet, which was loaned to the com 
pany for the occasion. Eleven hun- 
dred gobs, who make up the crew 
of the warship, had the time of their 
lives in watching Joe at work. They 
also took part as extras and as at 
mosphere in some of the sequences. 

There are also a large number of 
movie gobs in the picture in addi 
tion to Joe. Jean Muir, who plays 
the leading feminine role, is not a 
gob, but she is the daughter of an 
admiral and the sweetheart of a 
sailor. Others in the cast include 
Thelma Todd, Frank McHugh. 
Johnny Mack Brown, Sheila Terry, 
George Blackwood, Merna Kennedy, 
Samuel Hinds, Noel Francis, Ken 
neth Thomson, Arthur Vinton and 
George Irving. 

Lloyd Bacon directed the picture 


Ist day of run 


Joe E. Brown’s Comedy 
Starts New Croquet 
Graze in Hollywood 


Croquet has an excellent chance 
of becoming Hollywood's hot sport. 
What started it all seems to be the 
swanky croquet set, imported from 
England, where the game has never 
gone out of fashion, for use in a 
retired U. S. Admiral’s home in Joe 
E. Brown’s latest First National 
comedy, “Son of a Sailor,” now 
showing at the Theatre. 

Joe E. Brown took one look at the 
croquet set and ordered one for Mrs. 
Brown and the kiddies. Several of 
the First National junior stars who 
were among the “guests” on the lawn 
of Admiral Farnsworth’s palatial 
estate in “Son of a Sailor” have 
since gone for the game in a big 
way. Other Hollywood players, 
directors and writers soon followed 
suit until today, a game of eroquet 
18 more apt to take the place of a 
rubber of bridge on the spacious 
Hollywood lawns. 

“Son of a Sailor,” whieh was pho- 
tographed in the main aboard the 
U. S. S. Saratoga of the Pacific 
Fleet, details the fortunes of a dumh 
sailor through a series of exciting 
and extremely humorous misadven 
tures. 

Jean Muir has the leading femi 
nine role while others in the cast 
include Thelma Todd, Frank Me 
Hugh, Johnny Mack Brown, Sheila 
Terry and George Blackwood. Lloyd 
Bacon directed. 


Jean Muir Proficient 
As Dancer and Actress 


Jean Muir, the new First National 
player who has the leading feminine 
role opposite Joe E. Brown in his 
latest comedy, “Son of a Sailor,” 
now showing at the 
Theatre, is as proficient a dancer as 
she is an accomplished actress. 


“ft 


Lovely Jean Muir, in Joe E. Brown’s 
new hit, “Son of a Sailor,” now 
playing at the Strand. 


Mat No. 17, Price Sc. 


2nd day of run 


Jean Muir, New Film 
Find, Plays Diverse 
Roles Equally Well 


In the first two pictures of her 
career, Jean Muir, youthful, blonde 
and rated an important discovery, 
had assignments as different as the 
poles. Yet she handled both roles 
with an equal ease and artistry. 

First came “The World Changes,’ 
with Paul Muni. In that picture, 
she plays a pioneer girl of the Da- 
kota plains, a pathetie child defeated 
in love — victim of her lover’s am 
bition. Her costumes are the 
homespun dresses of a hardy fron- 
tier village; her hands are worn with 
farm work. She is young but well 
used to hardship and privation, 

Even before she had finished work 
with Muni, Jean was selected as 
the ingenue lead opposite Joe E. 
Brown, in his latest First National 
comedy, “Son of a Sailor,” now 
showing at the The- 
atre. For several days she worked 
in both pietures at onee, The only 
link between her characters was 
that Jean Muir was cast for both. 
In “Son of a Sailor’ she is the 


’ 


granddanghter of an Admiral — 
wealthy, beautifully gowned, petted 
and spoiled Her hair is metieu- 
lously waved, her feet are shod in 
expensive slippers; attentions are 
showered upon her. 

“Son of a Sailor” is a_ riotous 
comedy in which Joe has the role of 
an over imaginative sailor whose 
boastful tongue leads him into in- 
numerable serapes. The major por 
tion of the seenes were taken aboard 
tie. th 68 -&. Kleven 
hundred real gobs attached to the 
warship took part in the pieture. 

Others in important roles inelude 
Thelma Todd, Johnny Mack Brown, 
Frank MeHugh, Sheila Terry, George 
Blackwood and Merna Kennedy. 
Lloyd Bacon directed from a sereen 
play by Al Cohn and Paul Gerrard 
Smith. 


Saratoga. 


Beauty Contest Landed 
Thelma Todd Film Role 


Thelma Todd, who has an impor 
tant role opposite Joe E. Brown in 
his latest First National comedy, 
“Son of a Sailor,” now at the 

Theatre, is another Holly- 
wood player who won a chance in 
the movies by the way of a local 
beauty contest. After graduating 
from Lowell Normal School she be- 
came a teacher in the primary 
schools of Lawrence, Mass. She 
entered a local beauty contest just 
for the fun of it and won. The 
winner was giveu a small role in 4 
picture, but this role led to a long 
term movie contract, with more and 
more important roles. 


Mat No. 46, 


Price 20c— 
832 Lines 


Here comes the one, only 
and original Joe E. (What- 
a-Pan!) Brown, bouncing 


it amt JOE E. 


BROWN 


SON OF ASAILOR: 


A First National hit with Jean Muir 
—Frank McHugh—Thelma Todd — 
Johnny Mack Brown—Sheila Terry 


over the bounding mainin 


a howling gale of laughs! 


GOBS OF GIRLS! 
GOBS OF GAGS! 
GOBS OF FUN! 


GET SET TO FALL OUT OF YOUR SEAT WHEN HE 


—takes command of a battle-wagon the fleet is 
using for target practice! . . - - - + + > 
_shows a dame how he runs the navy—before 
he finds out she’s the admiral’s daughter! 
—fights for his honor with the champ vamp of 
SE Se ee ee eS 
“You remind me of a —knocks out the pilot a mile in the air on his 
girl | knew in Panama, first plane ride! 
Hong-Kong, Port Ar- 
thur, Madrid, Oshkosh 


and Kansas City!” 
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Adz ert SINL Section 


ANKLES AWAY, SAILOR...I'VE 
JOINED THE NAVY TO SEE THE 
GIRLS! I'M CASTIN' ANCHOR AT 
THE STRAND TOMORROW ... AND 
GOSH WON'T WE HAVE FUN! 


Important Note 
to Exhibitors 


Please be sure, before running the 
ads shown on this and the adjoin- 
ing page, that you substitute your 
own theatre name, play date, and 
length of run for the copy shown 


in the balloons. 


JOE E. 


‘SON OFA, 
SAILOR 


A First Notional Picture with JEAN 
MUIR FRANK preci THELMA TOOD 


THEATRE : 


GAGWAY, MATES ...LOCK UP YOUR 
SWEETHEARTS AN’ RUN FOR YOUR 
WIVES! I'M A PETTIN’ PETTY OFFICER 
WHAT JOINED THE NAVY TO SEE 
THE GIRLS! STAND BY FOR THE BIG 
LAUGH BOMBARDMENT AT THE 
STRAND TODAY! 


THEATRE 


Mat No. 3, Price 10c—220 Lines 


MAKE IT SAPPY, FOLKSI—- MAKE IT SAPPY! 
JOIN THE NAVY AND SEE THE WORLD GO 
NUTS! WEVE GOT GOSS. OF GiRis— Goss 
OF GAGS -— AN’ GOBS OF FUN- AND WERE 
AMCHORED AT THE STRAND FOR ONE WEEK 


THEATRE 


ONLY SWIM OUT AN’ SEE US SOMETIME! 2 


GAGWAY, MATES... LOCK UP YOUR 

SWEETHEARTS AN’ RUN FOR YOUR 

WIVES! '" A PETTIN' PETTY OFFICER 

WHAT JOINED THE NAVY TO Sé€E 

THE GIRLS! STAND BY FOR THE BIG 

LAUGH BOMBARDMENT AT THE 
STRAND TODAY! 


JOE E. 


SONOFASAILOR 


st doational Picty with JEAN 
aie FRANK McHUGH > Sauna TODD 


SON OF ASAILOR 


A First National Picture with JEAN 
MUIR, FRANK McHUGH, THELMA TODD 


A First Notional Picture with JEAN 
MUIR, FRANK McHUGH, THELMA TODD 


Mat No. 5, Price 5-—122 Lines Mat No. 15, Price 5-—52 Lines Mat No. 16. Price 10c—_200 Lines 


ANKLES AWAY, SAILOR ve 
JOINED THE NAVY TO SEE THE 
GIRLS! I'M CASTIN' ANCHOR AT 
THE STRAND TOMORROW AND 
GOSH WON'T WE HAVE FUN! 


JOE E. 


BROWN 


‘SONOFA 
SAILOR | 


“ 
+) Motenel Puture eh JEAN 
FO ANE MMUGM THEM a 1000 


Mat No. 7, Price 5c—58 Lines 


MY BLONDIE LIES OVER THE OCEAN... 

SO HERE’S THE CHANCE OF A LIFETIME 

FOR YOU GALS OF SYRACUSE! SWIM 

OUT AN SEE ME SOMETIME... I'D LIKE 
TO BE YOUR MAN OF WAR! 


MAKE IT SAPPY, FOLKS!— MAKE IT SAPPY! 
JOIN THE NAVY AND SEE THE WORLD GO 
NUTS! WE'VE GOT GOBS OF GIRLS—GOBS 
OF GAGS—AN’ GOBS OF FUN—AND WE'RE 
ANCHORED AT THE STRAND FOR ONE WEEK 
ONLY. SWIM OUT AN’ SEE US SOMETIME! 


JOE E. 


‘$ON OF ASAILOR 


A First National Picture with JEAN 
MUIR « FRANK McHUGH e THELMA TODD 


Mat No. 6, Price 10c—238 Lines 


ee eee er 


MY BLONDIE LIES OVER THE OCEAN .. 

$O HERE'S THE CHANCE OF A LIFETIME 

FOR YOU GALS OF SYRACUSE! SWIM 

OUT AN SEE ME SOMETIME 'D LUKE 
TO BE YOUR MAN OF WAR! 


JOEE. BROWN 
‘SONOFASAILOR 


A First National Picture with JEAN 
MUIR e FRANK McHUGH ¢ THELMA TODD 


JOEE. BROWN 
SON OFA SAILOR 


A First National Picture with JEAN 
MUIR « FRANK McHUGH « THELMA TODD 


Mat No. 13, Price 10c—210 Lines ae Oe ae ae 
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THEATRE 


Look! Joe’s 
found his 
SEA-LEGS 


Mat No. 8, Price 5c—87 Lines 


THE FLEET’S IN...ALL IN! 


And you'll be in the same shape before you've 
finished laughing at Barnacle Brown — the 
sappiest salt that ever sailed the seven seas! 


-— © «. .§. 


A First National hit 
with JEAN MUIR 


: LG <f 
SON OFASAILOR 


FRANK McHUGH 
THELMA TODD 


Hilarity whoops across 


the seven seas as mil- 


lions cheer this home- 


wrecking, girl-necking 


knave of the navy— : 
Barnacle Brown the “ “ 
Sailor! Gobs of girls! son OFA SAILOR 
Gobs of gags! Gobs 


of fun! See it and 


swoon with laughter! 


A First National picture with 
JEAN MUIR - FRANK McHUGH 
THELMA TODD 


Mat No. 12, Price 15c—315 Lines 


JOIN THE NAVY AND SEE a 
THE WORLD - GO NUTS! ae 


JOE E. 


BROWN 
SON OF A SAILO 


% 


—. 


Mat No. 44, Price 10c—58 Lines 


THEATRE 


Look! Joe’s 
found his 
SEA-LEGS 


Hilarity whoops 
across the seven 
seas as millions 
cheer this home- 
wrecking, girl-neck- 
ing knave of the 
navy—Barnacle 
Brown the Sailor! 
Gobs of girls! Gobs 
of gags! Gobs of fun! 
See it and swoon 


A First National Picture with JEAN 
with laughter! MUIR, FRANK McHUGH, THELMA TODD 


Mat No. 9, Price 10c—-212 Lines 


THE FLEET’S IN...ALL IN! 
And you'll be in the same shape before you've 
finished laughing at Barnacle Brown — the 
‘sappiest salt that ever sailed the seven seas! : 


J °9o E E. 


SONOFA 
SAILOR, 


A First National hit with 
JEAN MUIR, FRANK sist 
McHUGH, THELMA TODD fe, 


Mat No. 45, Price 10c—108 Lines 


Mat No.38, Price 5c—85 Lines 


as the sappiest salt that ever sailed the seven seas, in 


A First National laugh hit with JEAN 
MUIR © FRANK McHUGH e THELMA TODD 


Mat No. 10, Price 10c—162 Lines 


eed Pace Fihom.. 
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Advertising Section 


Mat No. 39, Price 1 Oc—324 Lj 


Ines 


MAKE IT SAPPY, FOLKS....MAKE IT SAPPY! 


Gagway for mirth! Join the navy and see the world go nuts! 
The fleet's in—all in—and so will you be after you've seen 


JOE E.BROWN 
SON OFA SAILOR 


A First National picture with Jean Muir, Frank McHugh, Thelma Todd 


BROWN 
SOn OFA & 
SAILOR 


A First National laugh riot 
with Jean Muir, Frank McHugh, 
Thelma Todd 


\ 


Advertis LN Section 


COME ON, FOLKS! 


JOIN THE NAVY AND SEE THE WORLD 


in the maddest, mer- 
riest mix-up of mirth 
since Joe E. first flashed 
the pan thot panicked 
America! Bring the 
family!...Get here early! 
.--Anchor yourself to a 
seat before the big bom- 


bardment. of tummy 


j laughs get under way 
= fo TOMORROW! 
No wonder the whole town's gone salt water doffy! 
Joe E.'s pan has panicked ‘em again, as old 
Barnacle Brown goes bounding over the billowing 
waves, bouncing tummy laughs from Hong Kong to 


Hoboken! Join the navy and see the world go nuts— ‘1 at 
= \ T O M O R R O W SO A First Notional Lough Hit with 


JEAN MUIR, FRANK McHUGH 


A First National laugh riot THELMA TODD 
with JEAN MUIR, FRANK 


McHUGH, THELMA TODD 


Mat No. 35, Price | 5c—450 Lines 


‘SON OFA RRS eer rue xnave 
SAILOR 


A First National hit with 
JEAN MUIR, FRANK McHUGH, 
THELMA TODD 


Mat No. 42, Price 10c—56 Lines 


= x29 k <> 
THEATRE ti 


Mat No. 43, Price 10c—82 Lines 


Mat No. 47, 


ANNOUNCEMENT 
EXTRAORDINARY! 


Tomorrow night for the first time on any screen 
the Strand will have the honor to present 


THE GREAT GOB BROWN 


in a stirring characterization of the Knave of 


the Navy—bouncing over the bounding main 
in a howling gale of laughs. This production 
is notable for its gobs of girls, gobs of gags, 
and gobs of fun. You are cordially invited 
to join the navy and see the world go nuts- 


TOMORROW AT THE STRAND 
JOE E. BROWN 


SONn OFASAILOR 


A First National Picture with JEAN 
MUIR e FRANK McHUGH e THELMA TODD 


Mat No. 41, Price |0c—174 Lines 


Mat No. 34, Price 10c—50 Lines 


Price 5c—14 Lines 


PHtont/. 100k ve your sweet 


HEARTS!...RUN FOR YOUR WIVES! 


Here comes the sappiest salt 
that ever sailed the seven seas—as a 


pettin’ petty officer with a sailor-made maid 
in every port! See the Great Gob Brown at the 
wheel of the admiral'’s gagship! Join the nutty navy 
and go salt water daffy with the rest... . TODAY 


son OFA SAILOR 


First National laugh riot with 
Jean Muir, Frank McHugh, Thelma Todd 


Mat No. 36, Price 10c—262 Lines 


Mat No. 32, Price 15c—114 Lines 


1100 U. S. Tars Took Part 
in “Son Of A Sailor” Film 


Joe E. Brown Company Spend Eight Days On 
U. S. S. Saratoga Making Star’s Comedy Hit 


HE eight days spent by Joe E. Brown and his company 
aboard the U. S. S. Saratoga during the making of the 
star’s latest First National comedy, ‘‘Son of a Sailor,’’ 

now showing at the Theatre on 

ore , will be talked of in the Navy whenever and 
wherever gobs get together to indulge in reminiscences and 
recollections. 

The officers of the 
Saratoga were the envy of every 
other ship in the Pacific Squadron, 
for their opportunity not only to 
watch the making of a motion pic- 
ture at close range, but to partici- 


and crew 


pate in numerous scenes on the deck 
of the big aeroplane carrier. 

Every member of the Saratoga’s 
crew not on duty, the day the prize- 
fight to decide the championship of 
the fleet was staged, were invited 
by Director Lloyd Bacon to gather 
at the ringside and cheer on the 
contestants, while the cameras 
ground. 

In addition to the ringside audi- 
ence, scores of gobs sat astride the 


big guns overlooking the squared 


circle, and crowded the upper decks 
and superstructure, to give added 
color and realism to the spectacle. 
The last scene shot on the Sara- 
toga before the company returned to 
the studio was the formal turnout 
of the entire personnel of the ship 
for the award of the medal of honor 
to Joe E. Brown for services ren- 
dered in preventing one of the im- 


portant naval secrets from falling 


into the hands of international spies, Joe E. Brown laugh-riot, 


played by Kenneth Thomson and 
Thelma Todd. 

Through the courtesy of Captain 
R. F. Sogbaum and his officers, 
1100 sailors took part in the impos- 
ing review which was staged before 
the cameras. Probably nothing like 
it has ever been recorded in a fea- 
ture picture up to now. 

Two outstanding social events 
afforded pleasant highlights to the 
company’s sojourn on the big war- 
ship, after the grind of production 
was over for the day. Both took 
place on the “U. S. 8. Saratoga.” 

One evening Joe E. Brown and 
the studio staged an informal en- 
tertainment aboard ship, with thir- 
teen of the beauties from “Foot- 
light Parade” presenting some spe- 
cial dance and ensemble numbers. 
Afterward, the rushes of the prize 
fight scenes were shown in the ship’s 
theatre, followed by a presentation 
of “Goodbye Again,” starring War- 
ren William and Joan Blondell. 

The following evening Captain 
Sogbaum returned the compliment 
by inviting the entire company to 
be his guests at dinner in the senior 
officers’ mess, and designating the 
evening as “Joe E. Brown Night.” 
The officers of the “U. S. S. Sara- 
toga” and their wives were pres- 


sorts them out? 


tion trip aboard the U. 
of his latest First National com- 
edy, “Son of a Sailor,” which is 
now at the Theatre. 
The “Saratoga,” in case you haven’t 
heard, is an aircraft carrier for the 
Pacifie fleet, at the time at anchor 
off Long Beach, California. A proud 
and majestic vessel, it has never 
before been used for movie making. 


But when naval authorities learned 
that Joe E. Brown needed just such 
a ship for the exteriors of “Son of 
a Sailor,” permission was granted 
for the company to stay aboard a 


Lovers In New Brown Picture 


Johnny Mack Brown and Jean Muir prov 
“Son of a Sailor,” 


ent, and on the motion picture side 
Mr. and Mrs. Joe E. Brown, Mr. 
and Mrs. Lloyd Bacon, Mr. and 
Mrs. John Mack Brown, Frank Mc- 
Hugh and the entire production 
staff. 

A special showing of “Elmer The 


week. As a matter of fact, they 
didn’t stay aboard all of that time. 
Quarters were engaged for the pic- 
ture contingent at a Long Beach 
hotel and every morning, almost at 
dawn, they fared forth the eight 
miles to the “Saratoga.” 


Great,” the Ring Lardner-George 
M. Cohan farce with Joe E. Brown] The fifty men from Hollywood 
as the star, was given as a sequel | donned uniforms at their hotel. 


to the dinner, followed by dancing. 

“Son of a Sailor” is said to be the 
most pretentious as well as the fun- 
niest of all the Joe E. Brown com- 
edies. There is a notable cast which 
includes besides those mentioned, 
Jean Muir, Sheila Terry, George 
Blackwood, Myrna Kennedy, Noel 
Francis, Samuel Hinds, Arthur Vin- 


play is by Al Cohm and Paul Ger- 
jrard Smith. 


ton and George Irving. The screen 


With the exception of a few who 
played ship’s officers, all of them 
were dressed as gobs. The confu- 
sion that resulted on the first day 
was prodigious. The uniforms were 
more accurate than even the First 


National costume department 
guessed — or the extras selected 


for the trip more sea-going. At 
all events, a situation was created. 

Real ship’s officers were giving 
orders right and left to Hollywood 


Joe E. Brown Known 
As Film’s Family Man 


Joe E. latest 
First National laugh-riot “Son of 
a Sailor” is the current attrac- 
tion at the Strand Theatre, is 
known as Hollywood’s family 
man. The Brown family, six 
strong, are fiercely loyal to each 
other. Everyone from Papa Joe 
to little Mary Elizabeth 
lives, breathes and thinks family. 
In addition to those two, there 
are “the missus,” Joe Jr., Don, 
and Mike. When they all get 
together in the house on the hill, 
the roof isn’t large enough 
hold them. 


Brown, whose 


Ann 


to 


HEN fifty movie extras in uniform are lost amid a ship’s 
complement of seventeen hundred and fifty men, who 
Both ship’s officers and assistant directors wondered about 


this when Joe E. Brown and a large company went on a loca- 
S. S. Saratoga for the production [their heads together. 


Joe 
haied by a couple of 


Sailor,” now playing at the 


i 
a 


ide the love interest in the new | 
now playing at the Strand. 
Just as the handsome couple above do the loving, so Joe provides} 
enough laughs for the whole cast. 

Mat No. 26, Price 10c. 


Actor Gobs Forced to Swab 
Deck of U.S. S. Saratoga 


Officers On Warship Mistook Joe E. Brown’s 
Players in “Son of a Sailor” For Real Tars 


'So Enjoyed Himself in 


of the new Joe E. 


Theatre. 


photographed aboard the U. 


Joe E. Brown Had Gay Time 
Diving into Warship Net 


“Son of a Sailor’. That 


Popular Star Insisted on 5 Retakes 


| S. NAVY regulations were very helpful in the filming 

| | grown comedy, ‘‘Son of a Sailor,”’ 

@ the First National comedy now showing at the 

This despite the fact that their framers 
never once had Hollywood in mind. 

‘‘Son of a Sailor,’’—a large part of it at least — was 

S. S. Saratoga, aircraft carrier 

of the Pacific fleet anchored off Long Beach, California. 


At one 


point in the story, Joe is required to toss a small box overboard 
eel 


— and then dive after it. 
contains a medal which he has won 
as the ship’s boxing champ—though 
he doesn’t guess it at the time. 

Would Joe himself take this leap 
into the Pacifie or would a double 
perform it for him? There was 
speculation among the company and 
crew that accompanied the com- 
edian-tar to the “Saratoga.” It 
would be dangerous work for either 
star oF everyone decided. 
Perhaps have use a 
dummy. 

But this was before they reached 
the “Saratoga.” As soon as they 
arrived aboard, a peculiarity of the 
warship was instantly visible. The 
top or flight deck of such a craft 
is the one from which all planes 
take off and to which they return. 
All round the edges of this flight 
deck, approximately four feet be 
low its surface, extends a heavy 
net, some five or six feet wide. 

Planes sometimes slip and slide 
off the deck’s edge in leaving or re 
turning. The purpose of the net 
is to prevent serious mishap when 
this occurs. Many accidents have 
been prevented in this way. The 
net remains in place all of the 
time whether flights are taking 
place or not, but because of its dis 


double, 
they’d 


to 


| . 
| tance below the surface of the deck 


it is not apparent from there unless 
| you look for it. 


Hollywood officers, just as 
| resplendent in gold braid, were call- 
ing real tars before the cameras. 
As you might suspect, some little 
insubordination was noted in the 
ranks, The ship’s real officers seemed 
to take this more to heart. 

One lieutenant of the “Sara- 
toga” had two young gobs from 
Hollywood swabbing decks before 
they realized it was a real naval 
officers’ and not one of the movie 
crew that had mistaken them for 


| ° 
| sailors. 


The box ————_____ 


This was precisely what the Hol- 
lywood visitors required. Joe could 
take a running start, hop off the 
edge (the carrier deck of course 
does not have rails) and find a safe 
berth in the net four feet below. It 
was the perfect solution. 

Joe was delighted with the stunt. 
He practiced it sev 


eral times over, 


trying a new style of leap each 
\time. Sometimes he sprawled. 
iSometimes he threw his arms over 
his head. Sometimes he just fell. 
Then finally, when the cameras 
started grinding, he insisted on five 
takes. The only reason he would 
give was that he was having fun. 

It isn’t every day that official 
regulations prove so much help to 
movie makers. 


“Son of a Sailor,” which is said 
to be Joe’s most hilarious comedy, 
concerns the adventures of a sail 
whose imagination outruns his di 
cretion. The many serapes he get 
into because of this, which he gets 
out of through extraordinary goo 
luck, make for uproarious laughter. 

Jean Muir has the leading femin- 
ine role with Joe while others in 
the cast include Frank McHugh, 
Johnny Mack Brown, Thelma Todd, 
Sheila Terry, George Blackwood and 
Lloyd the 
from a Al 


directed 
play by 
Smith. 


others. sacon 


picture screen 


Cohn and Paul Gerrard 


one got idea. From that time 
on, the fifty lads from Central Cast- 
ing wore white ribbons around 
their stout right arms — until they 


stepped before the cameras. 


an 


But the real confusion between 
the ship’s crew and the movie actors 
was as nothing compared with the 
mad and merry mix-ups which take 
place in the picture, said to Joe 
E. Brown’s hilarious laugh 
getter. Joey is supported by an ex- 
cellent cast, which includes Jean 


most 


a couple of the ship’s regular crew.| Muir, Frank McHugh, Johnny Mack 


Then 


some 


This sort of thing went on until | Brown, Thelma Todd, Sheila Terry, 
both officers and director’s staff put| George 


and Kenneth 
Bacon directed. 


Blac k wood 


Thomson “lovd 


E. Brown evidently takes the 
almond-eyed beauties. 
Strand, take in 


“girl in every port” tradition seriously, for here we see him being shang- 
His antics in his latest First National success, “Son of a 


Todd, and Sheila Terry. 
Mat No. 19, Price 15c. 
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plenty of other pretty girls, including Jean Muir, Thelma 
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be a man 


Joe E. Brown at Home 


Famous Comedian’s Entire Life Revolves About His Family—lIs Probably 
Most Happily Married of all Movie Star 


} 


By Carlisle Jones 


screen and stage productions? So 
The reporter visited Joe E. Brown at his home just after he had finished his latest laugh- 
getter, “‘Son of a Sailor,’’ a First National comedy which is now showing at the 


Theatre. Joey was there. 
Joe E. Brown’s home gives the impression of being full of people. 

of activity centers there. 
cially aetive wife and mother and Sane eae = 
f one of the most amazingly popu- : 
“a actors in the world Ba i father. This — om ie pepe: 
gether in a tremendous bustle of| #8 Don and this, the biggest —_— 
controlled confusion. |} ber of the trio, was Mike. Joe, Jr. 

The casual visitor to the Brown|i8 the youngest son, now fifteen. 
home is confronted first with the | Don is the oldest child, aged seven- 
necessity of making a decision ag|teen. Mike is Mike Francovitch, an 
to whether or not he should stop | accepted member of the Brown fam. 
outside the patio gate and pull a |ily, although not a legally adopted 
decorative but not overly loud bell|80"- He is also a well known foot- 


that hangs there, or enter the patio 


unannounced and proceed 
thirty feet of garden to the formal 
front door. 

If he waits outside and dingles 


the gate bell the chances are he gets 


no attention whatever. Unless he 
is extraordinarily timid he will 
shortly try the latch on the gate, 
find it open and proceed to the front 
door. As he does so he passes 
directly by a window which looks 
ut from Joe's business office and is 
given a quick “once over” by the 
business manager - secretary who 


nearly always sits nearby. 


Joe Answers Door 


At the front door one is answered, | nished with three duplicating single | 


properly enough, by a _ uniformed 


house boy, who inquires as to the 
name 


of the visitor and asks 


Hollywood's 


This homey scene shows the Brown family 
frequent reunions. From left to right, they 
Joe E. Brown, young Mary Elizabeth Ann, 


through | 


s in Hollywood—Is Fond Daddy 


. . . ’ 
OULD you like to know something about the intimate secrets of Joe £. Brown's home 
-Joe E. Brown, the First National comedian, who has made millions laugh in both 


So were his wife and children — and guests. 


An enormous amount 


Within its rambling walls, the interests of five children, of a so- 


ball star, quarterback for the Uni- 


versity of California at Los Angeles | 


All- 


mentioned frequently 
material. 


and as 


American 


The bouncing and bounced about 


ground 
| 
beds and 


“execlusiy els 


girl is Mary Elizabeth Ann, three 
year old playmate of the nearly 
grown family and until recently the 
baby of the household. Now little 


Kathryn Frances, eight months old, 
oceupies the family basinet. 


The hall is where the family most | 


The 
“dormitory” 


often three 


boys 


actually meets. 


share a on 
extra large bed 


bath toward 


floor, an 


room and connected 


the back of the house which is fur- | 


“highboys.” 


floor sleeping rooms are reserved 
| 


for Mr. and Mrs. Brown 


Family Man 


en masse in one of their 
are: The Missus, Funnyman 


Don, and Joe Jr. Quite a 


tribe, eh? 


Mat No. 25, 


whether or not he has made an ap-|and the two baby girls. 


W he i he 


opened 


pointment 
the 
by Joe himself 
of formality disappears at once. 
That day we called the entry hall 
seemed filled 


is satisfied, 


door 18 


and 


completely with peo 
ple commodious though _ it is. 
Three young men were there play 
ing medicine ball and using, as a 


ball, a husky, happy and squealing 
little girl of three. Joe himself had 
left the 
game to come to the door and Mrs 
Brown watched it all from 
tage point half way up the 
circling staircase. 

The boys were presented by their 


evidently only just then 


a van 


broad 
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half the time] 


all semblance | 


Price 10¢. 


the connecting hall is the gathering 
place for a family so divided, 

A broad arehway opens from this 
hall into a long, quietly impressive 
living room at the far end of which 
another door leads to a combination 
library and business office. There 
Mr. Schenk, Joe’s business manager 
and official “no” 
desk. Both and 


spend much time there. 


Joe Mrs. Brown 
With all of 
her family duties, Mrs. Brown is not 
too busy to keep in touch with Joe’s 
business and the never-ending de- 
his time and _ services 
which reach that office by mail, tele 
phone and special messenger. 


mands on 


man, presides at a| 


the | 


The second | 


| a life story information. 


|“I think I get more of a kick out 
; of all this than they do,” meaning 


| worked for years for a dollar and 


big 


/himself and one or two good etch- 


Naturally | 


decency and they enforce them | 
| Strictly. My morals were never! 
damaged by my association with 


of the 


hall opens into a large solarium, one 


Another angle entrance 
of the pleasantest rooms in the film 
colony. Across one end of this sec- 


ond living room stands an abbrevi- 


ated bar above which hangs a sign 


’ 


reading “Joe’s Place.’ 


‘*Joe’s Place’’ 
drink but he 


genial host, and he prefers to rear 


Joe does not is a 
| his family in an atmosphere of edu- 
cated 


straight-laced manner 


tolerance rather than in a 


that might 
foree his boys to seek excitement 


elsewhere. The “bar” is equipped 


to dispense ice-cream sodas, Joe’s 
| favorite beverage, and other soft 
| : 

drinks. 


Joe’s own room on the. second 
floor, is a combination bedroom and 
study. It is carpeted all over in 
deep red and the heavy furnishings 
are of dark carved wood. A broad 
| expanse of windows look west over 
the back gardens which are pleas 


ant without being either formal or 


| elaborate. An enormous leather 
|chair, into which one sinks waist 
|deep and a massive hand-carved 
| desk with chair to match, occupy 


;one whole end of the large room. 
Framed originals of caricatures of 


ings hang on the walls. The bureau 
drawers and the various closets of 
the adjoining dressing room, hold 
the jumbled material, souvenirs and 
scrapbooks, gathered by Joe through 
his long career — the only source 
except his own accurate memory for 


“You know,” he said thoughtfully 


the other members of the family. 

“You can’t fully appreciate hav- 
ing everything you want unless 
you've gone through a long period 
when you couldn’t have much of 
anything at all, 


‘I’ve Been Hungry’’ 
“My dad,” 


he went on, “my dad 
a quarter a day and he had nine 


mouths to feed and one of them a 


one. I’ve been hungry. All 
this is great fun for me, I appreci- 
ate it. I wonder sometimes if the 
kids do. 


“Every so often I get the boys up 
here in the room and try to talk to 
them. I want to understand 
that they almost everything 


them 
have 


| that is good for them and that they 


are welcome to it if they will just 
make use of the opportunity they 
have. But some way I know they 
don’t get the kick out of having 
plenty that I do.” 

Half way through the story of his 
early days with the cireus, a story 
of youthful 
equalled 


hardships seldom 
fact fiction, Joe 
to clear up one misappre 
hensiou coneerning his experiences. 

“Cireus life is a hard life,” he 
explained, “but not a wicked one. 
Cireus people have definite rules of 


in or 


stopped 


the circus.” 

Joe E. Brown’s house seems to be 
full of people. It ig a used house, 
a house filled with activity, with 
varied interests and energetic peo- 
ple. 


Joe spends most of his time in 
| 


| THELMA TODD — “Mary Stevens, 


his home in between pictures as he 
was doing after finishing “Son of a! 


JOE —. BROWN CARICATURETTE 


By ABNER DEAN 


ANY) ) 


= ™ 


Mat No. 27, Price 10c. 


JOE E. BROWN... He is all three rings of a three-rin 
circus without benefit of elephants 


Born in Holgate, Ohio, ran away with a circus, played in burlesque, 
Broadway musical comedies, and Big League baseball teams. Take 
his comedy seriously but a good ball game or football game more seri: 
ously. Never misses a World Series. Does not smoke or drink but hat 
soda fountain installed in his home. Plays a great game of baseball, foot 
ball, squash, is a good boxer and wrestler, and can tear a telephom 
book in half. Likes to slide down the banisters at home but hate 
to walk up the stairs. Brown is his favorite color. His pets are his 
and his four children. And his personal appearance tours throughol 
the country have made him more popular than more stars than you 
imagine. His current First National picture is “Son of a Sailor” 


ing at the Theatre. 
ss 


in whit) 


the funniest 
but | Joe has appeared. 
In the cast with Joe are J 


Sailor.” In this picture, he plays,said to be 
the role of dumb, boastful 
good natured gob whose good luck 
is phenomenal. Much of the film. Muir, Frank McHugh, Johnny M 
was “shot” aboard the U.S. 8S. Sara-| Brown, Thelma Todd, Sheila Teg 
toga and more than 1,000 real gobs! George Blackwood, Merna Kenn 
take part on it. The sereen play by and a score of others. Lloyd B 
Al Cohn and Paul Gerrard Smith is) directed. 
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JOE E. BROWN — “Elmer the) KENNETH THOMSON—“Fenul 
Great,” “You Said a Mouthful,” | “The - Little Giant,” -3 
“The Tenderfoot,” “Fireman, Save | “Man Wanted,” “The 


> ea 
My Child,” “Loeal Boy Makes | , i 
: ( ‘erg ‘ase,” “The I 
Good,” “Going Wild.” mous Ferguson Case, 


| | 
JEAN MUIR — “The World lamy Trial,” “The Other Tom 
Changes.” On stage in “Peter row.” 
Ibbetson,” “Melo,” “Life Begins,” 
“The Truth Game.” 


FRANK McHUGH—“Havana Wid 
ows,” “The House on 56th Street,” 
“Footlight Parade,” “Lilly Tur- 
ner,” “Ex-Lady,” “Life Begins,” 
“Mystery of the Wax Museum,” 


JOHNNY MACK BROWN — “Fe 
male,” “The Secret pix, “The 
Great Meadow,” “Billy the Kid,” 
“Montana Moon,” “A Woman of 
Affairs,” “Coquette.” 


SHEILA TERRY—“Private Detec 


|NOEL FRANCIS—“Frisco Jenlf 

“Twenty Thousand Years in Bil 
at | a Fugitive froil 
Gang, “The Expet 


Sing,” am 


Chain sd 


“Blonde Crazy.’ 


ARTHUR VINTON — “Central # 
port,” “Blondie Johnson,” “if 
Against Woman,” “Handle W 
Care,” “Laughter in Hell,” “Wi 
ington Merry-Go-Round.” 


GEORGE IRVING—"The All Ame 


tive 62,” “The House on 56th ean,” “Island Se — 4 
Street,” “The § Silk Express,” “Guilty or Not Guilty, 
“HWaunted Gold,” “Parachute With a Past,” “Merrily We % 


” 


Hell,” “The Vanishing Frou 
MERNA KENNEDY—“Laughtet! 


Jumper,” “Lawyer Man.” 


M. D.,” “Horse Feathers,” “Air{ Mell,” “The All American,” a 
Hostess,” “Cauliflower Alley,”| On Tarzan,” “Red Haired Al 
“Klondyke,” “Speak Easily,” “Ghost Valley,” “Gay Buckam 


“Fra Diavolo.” “Lady With a Past.” 


GEORGE BLACKWOOD—“I Loved| LLOYD BACON (director) —Ii 


a ” 


light Parade, “g2nd = 
“Pieture Snatcher,” “You i. 
Mouthful,” “Crooner,” “Miss 


erton,” 


Woman.” On stage in “Foli- 
day,” “Sweet Nell of Old Drury,” 
“Showboat,” “Elizabeth the 
Queen,” “Doctor X.” 


The which _ prevails 


throughout the showing of “Son of 


comedy 


a Sailor” lends itself to any comedy 


tie-up which serves to exploit the 


picture. 


popular thing wherever it was used. 
In situations where the newspaper 
at first was willing only to use this| 
contest for a limited time, it be 
came a regular feature of the news 
paper and was extended for a longer 
time because it is so popular with 
readers. 

If you have used the “Chuckle 
Ad Contest” this is a good time to 
repeat it. If you have used 
this excellent newspaper tie-up, now 
is the time to plant it. It works 
to mutual advantage for the news- 
paper and the pictures you play. 

“Chuckle Ads” are intriguing and 
are easily composed. At least four 
separate lines taken from as many 


not 


gether coherently but in a funny 
atyle. 


“Chuckle Ads” Contest Good 
For Newspaper Tie-up 


One of them is the “Chuckle Ad promotion stunt because it makes 
; - >» reade actually re: » els » ge gs. See » extens ine | 
Contest” which has been outlined = readers aetu uly read the clas-| the s¢ hools ee the extensive line | 
; i ; = sified ads in order to complete|of novelties described in detail in| 
in previous Warner Marchandising | «Cpyeckle Ads.” It takes but a few| cee : } 
Plans Thi -ontest became othe ee eee : ithe exploitation section of this mer- 

ane. 1is contest became othe} days to popularize the idea and the | 


| way for special Saturday 

vertising at blicity in tk ac ‘ : ; er 

ertising and pub oy = fae ‘aynee early bird showing, in addrtion to | 
the newspaper uses in its news and : 

advertising columns to popularize your regular Saturday afternoon 
the “Chuckle Ads.” Offer ten pairs shows. 

of guest tickets daily—two to each} It will pay you in extra ticket 
of five people sending in the best | sales to plug this feature to the 
five “Chuckle Ads” of the day. Ss 

kiddies. 


classified advertisements are put to-| 


Here is a sample “Chuckle | 


Ex ploitation \deas 


EXTRA SHOWS 
FOR KIDDIES 


Joe E. Brown is a great draw 
— the kids. His comedy is 
; 

always of the clean, wholesome | 
| 

} 


genuine, solid mahogany legs 


; : variety, suitable for children enter- 

slightly used but motor is guar z 
, = | tainment. 

anteed in best condition. j 

: | Go after this young audience, very 

local will cer 2 3 


Your newspaper 


throw-aways | 


the kiddies at 


strongly. Distribute 


tainly want to use this classified ad 


and novelties among 


; ‘handising plan. 
newspaper will want to continue it, | d g pe 


co-operating with you on all your Hold special after school matinees 


attractions. and play up this feature in a big 


The theatre gets its share of ad- morning | 


In order to make a success of this 
idea the should devote 
large display space, giving at least 
50% of the space to the free ticket | 


newspaper 


POPULARIZE 


Aa’: 
For Sale 


Fine Holstein cow 


SEA SCOUTS 


FOR BALLYHOO 


offer and the «advertising of your] 1 1Ww7 , ‘ey 
attraction. Likewise the publicity NEW BY -WORD | 
copy should strongly sell your pic acerca er nero 
ture in connection with the free Everything is “Okey-Doke” with 
ticket awards. News boxes should] j7,. i. Brown “Son Of A Sailor.” 
be earried on the front page and) nnat a ee In 
spotted through the rest of the | : : ee 
| paper calling attention to contest. stead of saying, “O. K.” he just 

delivers an “Okey-Doke.” 

This by-word will cateh on very | 


quickly. All you have to do is get 


COMEDY STUNT — 
FOR STREET 


it started. Have everybody in your | 


organization use this by word when 


ever possible. 


Most cities have a Sea Scout All the comedy street stunts you Another good way to popularize | 
organization which operates on the} can think of that ties-in with Joe| this new by-word is to distribute 
same ordér as the Boy Scouts. E. Brown or the title of the picture,| the buttons among the kids und 

Enlist the cooperation of the Sea|will go a long way to exploit the} newsboys. See this button illus 
Seouts to give exhibition of signal picture. trated on the page listing all the | 
drills, in the lobby or on the marquee | Here is one that will work out] exploitation novelties on this pic: | 
of your theatre. | with great comedy effect. Dress up] ture. 

Invite them to attend in body for|a fellow in a sailor's uniform, wear Use the word in your advance 
your opening performance to march |ing an admiral’s hat Have him go| teaser newspaper and outdoor ad 
through the streets with their band, | along the street pushing © mop or) vertising Youll find that “Okey 
led by an escort of your ushers | “squeegy.” Doke” will soon become associated 

Attach a sign to the handle read: | with. Joe E. Brown in, “Son Of A | 


carrying banners selling the picture. 
You will find that this will make | ing: A CLEAN SWEEP IN _LAFFS| Sailor” and will get your showing | 

a real live ballyhoo to draw a lot of |BY JOE E. BROWN IN “SON OF | of the picture a great deal of word | 
hy mouth advertising. 


attention to your showing. A SAILOR” NOW AT STRAND. 


Special Photo Enlargements 


The price—only $1.25 each— 
front and window dis- 
1 fit in the stock frame. 


buff, peach and green on heavy durable 


i i shox di : d other trans- 
‘i . for shadow-box displays an 
cea Se atl ate ae 1 backed with easels if desired. 
parent effects. Subjects can be mounted and bac 

Immediate C.O.D. shipment 1s guaranteed, 


Order direct from: 


NASIB STUDIOS 


argements! 
lly colorful lobby, 
98 x 42 inches, anc 


Here’s a real buy in photo enl 

ives you opportunity for a rea 
plays. Photos are one-sheet size, 
They are available in three colors, 


NEW YORK CITY 


160 WEST 46th STREET 


}away will charm your patrons by 


| its 


Showmen Make Great Use 
of “Studio Styles” Tie-up 


Showmen know the value of the fashion tie-up with Studio 
Styles who reproduce the gowns designed by Orry-Kelly for 
Warner Bros. and First National stars. 

Approximately one hundred leading stores from coast to 
coast are ready to cooperate with exhibitors in their respective 
cities. Only one retail store is appointed in each city to sell 
Studio Styles exclusively. Each store has been supplied with 
the following advertising and display material: Newspaper 
Advertising Mats; 11x14 and 28x42 star photos. 

Contact local 
Studio Styles store to ef- 


your 


fect a tie-up along the fol- 
Ar- 


range for style show of 


lowing suggestions: 


living models wearing 
Studio Styles; Distribute 


dealer’s circulars to your 
Supply 
stills 


from picture for window 


women patrons; 


store with scene 
displays; Arrange to have 


dealer carry your theatre 


name and play-dates in 


newspaper copy advertis- 


ing Studio Styles. 


THELMA TODD 


Screen beauty who wears 
this afternoon gown in Joe 
E. Brown’s latest starring 
hit, “Son Of A Sailor.” Es- 
pecially designed by Orry- 
Kelly and reproduced by 
Studio Styles. (Still S. G. 
Pub A34). 


For Name Of Studio Styles Store In Your City Write: 


STUDIO STYLES, INC., 525 SEV ENTH AVE., N. Y. ©. 


Special Animated Figure 


ee 


This interest-getting  throw- 
cleverness. 
Brown's 


originality and 
When you shake Joe E. 
he raises his hat 

A trick of anima- 


tion m ikes 


hand, in salute 


to Vou. smart 
this novelty one whic h 
and 


you! 
to 


shown all ovel 


kept 
Cet 


will he 
merchants te 
the 


Seuttet! 


town 
}pass them out customers 
|with purchases. 
| broadside and then listen to the 
| comment from pleased recipients, 


It has been especially prepared 


them 


lfor the kiddies but will prove 
intriguing to the grown-ups too. 
lIt is the sort of thing the young 
| ster will take out with him and 
I show to his friends. Give them 
lus gifts to the kiddies whose Saal 


with Jeon Muir, Frank 
McHugh, Thelme Todd 


|birthdays fall during the run of 
nu Sailor,’ or you might 
announce that the 
to attend a special matinee will 
of this interesting 


| Son of 


first hundred 


| be recipients 


| 
}eutout, 

—_ 

The novelty comes to you 


as 


gembled and ready for distribu 
tion. It is printed in blue ink 
lon a good grade of eardboard, 
land measures 314 by 9 inches 


| Some smash selling copy, is illus 
included the front, 


| trated, 
land room is left for your theatre 


is on 


imprint. 
Prices, ineluding imprinting of 
follows: 


theatre name, are as 
10,000 — $8.75 per 1000 
5,000 9.00 per L000 
3,000 9.25 per 1000 
j 1,000 9.50 
500 6.00 


Order directly from 
ECONOMY NOVELTY CO. 
239 West 39th Street 
New York City 


Stunt of the 


Y 
eck 


FUNNY LINE CONTEST CORKING NEWSPAPER TIE-\ 


Mr. Showman, you can’t miss on this newspaper tie-up. 

It’s a natural for a Joe E. Brown picture and will sell the 
picture in a comedy style that will get everybody in town com- 
ing to see ‘Son of a Sailor’’ at your theatre. 

This contest will be of interest to adults and children as 
well, It may be run as a daily feature of the newspaper, for 
any number of days. Enough material has been prepared 
for a six-day newspaper showing. 

Because of the fact that each day’s feature requires little 
newspaper space, is another reason why the idea should be 
easy to plant. 


(First Day) 


Lock up your sweethearts and run for your wives. This handsome 
home-wrecking, girl-necking “Son of a Sailor” is coming to town next 
Friday. Write a funny line for this Joe E. Brown scene and you may 
win a pair of movie tickets offered by the Strand Theatre for the best 
funny lines of today. Get yours in before (date) to contest editor, 
Daily News. See tomorrow’s Daily News for another chance to win free 
movie tickets. 


(First Day Publicity Story) 


Gag Lines Win Way To See 
Joe E. Brown’s Latest Hit 


Strand Offers 10 Pair Movie Tickets Daily for Best 
Lines to Fit Comedy Scenes from “Son of a Sailor” 
Make it sappy, folks, make-it sappy! 


In fact the funnier the better. It’s the way Joe E. Brown 
delivers his comedy lines that makes ’em roar with laughter. 


Take for instance today’s cartoon| 
from one of the many, many comedy | awarded daily for the best funny 
scenes in “Son of a Sailor,” Joe B.| lines. Get the Daily News tomor- 
Brown’s latest comedy hit which|'°W for another cartoon of one of 
opens next Friday at the Strand. |the scenes in “Son of a Sailor.” 

He’s joined the Navy té see the| “Son of a Sailor,” is a hilarious 
girls, and here’s your chance to | comedy of a vain-glorious gailor 
win free movie tickets to see Joe E.| whose boasting leads him into many 
Brown in “Son of a Sailor.” scrapes from which he emerges tri- 


Just supply a funny line for the| umphant through sheer luck. In the 
cartoon pieture of Joe E. Brown.| cast with Joe are Jean Muir, Frank 
The funnier the better and make it McHugh, Johnny Mack Brown, 
short. Send in your funny line at! Thelma Todd, Sheila Terry, George 
once to the “Funny Line” Contest | Blackwood and others. Lloyd Bacon 
Editor eare of this newspaper no| directed First National picture from 
luter than (date). i screen play by Al Cohn and Paul 


Ten pairs of guest tickets will be| Gerrard Smith. 


Pick up Publicity Story for use 
on other days of contest. 


Here is the idea: Readers are asked to supply 
funny line for daily cartoons of a scene from Joe E. Brow, 
latest comedy hit, ‘‘Son of a Sailor.’’ 


Guest Tickets to see the picture at your theatre q 
offered for the ten funniest lines of the day. 


Once you’ve planted this contest plug it with ever 
medium at your command—screen, programs, heralds, lobh 
cards, and etc. 


Post the winning funny lines in your lobby or on you 
theatre front with blow-ups of the cartoons used in this CON 
test. They will help to sell the picture and create a great de 
of local interest for your showing of ‘‘Son of a Sailor.” 


(Second Day) 


BLONDES, BRUNETTES AND — BROWN 


Whoops! Joe E. “Handsome” Brown has joined the navy to see 
the girls! And he has gobs of ’em in his latest laugh hit “Son of a 
Sailor” coming Friday to the Strand. Have you a funny line for this 
scene? Send it in before (date). You may be one of the ten winners b 
to get a pair of tickets to see Joe E. Brown’s newest fun-frolic. See 
tomorrow’s Daily News for another comedy scene from “Son of a Sailor” 
and another chance to get a pair of those free movie tickets. 


(Third Day) 


LOOK, JOE E. BROWN IS BRAGGING AGAIN! 


“Do I know the admiral? Say, if that gas-bag could fight like he 
can talk, all the navy would need would be to put him in a row boat!” 
That’s what Joe E. “Handsome” Brown the sailor is telling the Admiral’s 
grand-daughter. Will his face be red when he finds out who he is 
really flirting with! Ten pairs of movie tickets to see Joe E. Brown in 
“Son of a Sailor” at the Strand for the ten funniest lines fitting the 
above. Send yours in no later than (date) to the Daily News Contest 


Editor. 


The six mats in this series are available as a single unit. 
Order Mat No. 50, price 60c. 


(CONTINUED ON NEXT PAGE) 


STUNT OF THE WEEK — Continued EXPLOITATION 
(Fourth Day) 


“WHAT BEAUTIFUL EYES YOU HAVE ..” 


Dandy Newspaper Puzzle 


TIRE COVER |] 


_ Here is a new idea for a newspaper plant. It is so fascin- 
ating that we predict it will become a great favorite with news- 
paper readers. 

. This new puzzle is known as ‘‘STAR-O-GRAMS”’ and pro-| 
vides an interesting pastime. Try it yourself and see how it 
holds your attention until the finish. 

_STAR-O-GRAMS are made up of a series of sentences in| 
which are concealed the names of the stars appearing in ‘‘Son| | 
of a Sailor.’’ The final sentence gives a direct plug to the star 
and title of the picture. 

Sell this new puzzle idea to your newspaper editor. It is a 
worthwhile feature for his newspaper. It requires small space IMPRINT 
and can be run with or without a movie ticket offer for first 
group of correct solutions submitted. 

NOTE TO EXHIBITOR — We have set the Star-O-Gram| | Prices are, as follows: Singiy, 
partly in capital letters so that you can easily distinguish the|-°¢' (7 Quenuues © oe 
hidden names of the stars. Use it as a guide in Saeki the an-| °°: eget yA seg cis = - 
swers submitted by readers. Paty im A ~ aan $2 56 te 

. ; printing a ‘ 

The Star-O-Gram, when published, should appear all in the} your order in quantities of 10 up to 

same sort of type- However, to help you in deciding the correct} 100. Over 100, imprinting is free. 


solution here are the names of the stars: All covers are sent O. O. D. unless 
TODD MUIR CLEMENT check accompanies order. 
BLACKWOOD TERRY BROWN Order directly from CLUFF 
Gosh! Joe E. “Handsome” Brown sure has a way with the gals! PRATT KRAMER OWEN oo —T a 655 West 
He grabs them and kids ’em—then gags his way out of their company McHUGH HINDS VINTON 55th Street, N. Y. C. 


in his latest hilarity hit, “Son of a Sailor” coming next Friday to the 

Strand. Write a funny line for this comedy scene. You may win a ier seats 

pair of the ten free movie tickets offered by the Strand. Send yours (For Newspaper Use) B U R " E E 
} - | 


in before (date) to ig | tag Contest Editor. Another comedy scene 
a WIN FREE MOVIE TICKETS TO 
JOE E. BROWN’S NEW COMEDY 


Hidden among the words printed in the copy below are the 
names of twelve (12) movie stars appearing with Joe E. Brown 
in his latest hit, “Son of a Sailor,” which comes to the Strand 
Friday. Only the second or surnames appear. Can you pick 
them out? 

Twenty-five pairs of guest tickets will be awarded to the first 
twenty-five persons sending in the correct solutions on or before 
(closing date). Write the names of the stars on a separate piece 
of paper so as to make your solutions clear to the contest editor. 
Address: Contest Editor, “STAR-O-GRAMS,” care of this paper. 


TODAY’S “STAR-O-GRAMS” 


Handsome Callahan’s leasT ODDity gives his shipmates a 
big kick. One eye at least is always BLACK. ‘WOODen-head,’ 
would describe him at times. Then again, he can’t stoP RATTling 
on. Crosswords intrigue him but he never heard of ‘eMU.’ IRregu- 
larly he goes on sprees and loves to filTER RYe through his system. 
Crazy about eating, oKRA MERely makes him ill, though he laps up 
his treaCLE. MENTal worries he knows nothing about. He can 
spar—jaB—ROW—Neck—but wants to knOW ENtirely too much. 
He likes to shaM—CHUG Heavily like a tugboat, and watch the 
effect. Once in the hold he slid beHIND Some SlaV IN TONs of 
coal and let him do the stoking. See Joe E. Brown as “Handsome 
Callahan” in “Son of a Sailor.” 


— 


(Fifth Day) 


“OH FLUFF! LADY PLEASE BE GOOD” 


20x30 inches, 50c. Available only 
from Morris Liberman, 729 Broad- 
way, N. Y. C. Not at Exchange. 


Patron Drawing Contest Good 
For Local Newspaper Tie-up 


This is the kind of a newspaper -_—\ 
It may not be the safest way out, but it’s the best for Joe E. Seon that is pupae Wie Suen __ 
“Handsome” Brown when one of his many girl friends try to shanghai Pp Pp é 
him in his big laugh hit “Son of a Sailor” coming next Friday to the 
Strand. Write a funny line for this comedy scene. You may be one of 
the lucky ten to win a pair of movie tickets to see Joe E. Brown in 
“Son of a Sailor.” Get your funny line in before (date) to Daily News 
Contest Editor. Tomorrow is your last chance to try for this free ticket 


offer. Don’t miss it! 


because it makes an_ interesting 
feature for children as well as 
adults. Furthermore it is a one- 
time contest idea which does not 
necessitate daily follow-up. 

The newspaper runs the two 
column unfinished drawing of Joe 
E. Brown with publicity story, or 
it may be run on the comic page, 
or classified advertising page. 


Readers are asked to finish the 
drawing, using the one column cut 
as a guide. Offer guest tickets to 
see Joe FE. Brown in “Son of a 
Sailor’ for the twelve best finished 
drawings. 


(Sixth Day) 


| 
\ 
\ 


& 


Shanghaied at last! But not for long. Joe E. “Handsome” Brown 
knows his gals and no almond-eyed maiden has him for keeps. Get a 
load of his comedy capers in “Son of a Sailor” and you'll get the big- 
gest load of laughs you’ve enjoyed for a long time. Starts next Friday 
at the Strand Theatre. Hurry along your funny line for this comedy 
scene. Answers must be in no later than (date). Address, Contest 
Editor, the Daily News. 


Mat No. 28, Price 10c. 


NOTE TO EXHIBITOR: Be sure to plant a publicity story with this 
stunt, outlining the rules of the contest and adding a plug for the 
picture. See publicity section for advance and current publicity material. 


Mat No. 51, Price 5c. 
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aeun eee 


Exploitation Ldeas 


SHOE DEALERS’ 
WINDOW TIE-UP 


Dealers in footwear, specializing 
in baby-shoes or even exclusive 


‘haby shops,’ are obvious contacts 


for cooperative window displays. | At Your Local Exchange 
Stills 3; 59; and Pub. A53 depict 
Joe Brown holding the pair of baby 
shoes which play such an important 
part in certain sequences of the pic 
ture. These mounted on appropri 
‘ately worded tieup ecards or blowups 
lot these stills, serve as the logical 
“base for a window display devoted 


exclusively to baby shoes. 


FINE STUNT FOR 
SEA SCOUT CLUB 


Fast approaching in membership 
numbers and popular ty the Boy 
Seouts of America 1S the newer or- 
ganization, The Sea Scouts of Amer- 
iea. branches of which are located in 
nearly every city and town. 

Naturally the boys of this latter 1 
organization are particularly inter | 
ested in things nautical and “Son of 
a Sailor,” coupled with Joe E. 

| 


Brown’s popularity among the juv- 
eniles, will find a ready cooperative 
reaction. 

This cooperation can be obtained 


along several lines. In return for 
a theatre party arranged through 


band or drum corps, supply this unit 
as well. Each Sea Scout can be 


i} the local Scout Master, the boys can ! 

it stage a parade to theatre carrying i 
a 7 2 

# banners, and if they have their own Hi 

i} 

1} 

| 


supplied with a quota of heralds or 
other distributive matter on the pic- i 
ture for distribution in their own 


home neighborhoods i 
Contests tying with nautical H 
affairs can be staged for prizes t i 
vt pul s invited Ac Hh 
cording to nature of contest, 1t can \ 
be held some morning on theatre ie 
stage or in public park. The prizes i Hilarity whoops OCrOss the i 
ean be cups, medals or small eash i seven seas as millions 
rards. Local erchants ¢z be | . 
a ee ee cheer the home-wrecking, 
tied in to furnish suitable prizes i = z 
of merchandise. | girl-necking knave of the 
——————— | navy, Barnacle Brown 
i the Sailor! Thrills by the 
aes | 
| | FUNNY BALLYHOO | dozen... beauties by | 
| 1 the score... laughs by | 
1 The illustration taken from a i the hundred ‘ara and the | 
i 0 *tion still denicts ye y i s | 
4 production still depicts Jot - 7§ one, only and original | 
af Brown playing at Admiral, which is 
A one of the funniest sequences in the H Joe E. Brown [Ts another 
: picture. | great favorite you see only 
Put a man out on the street at H r = d b W 
tired in this manner and the stunt i in pictures made by arwes 
if ig sure to attract plenty of atten | Bros.— The Star Company ! 
Hi..§ tion. The attire is merely a typical Afi —- = 
ti i gob’s uniform with the addition of i! é First National Picture wit 
ik an Admiral’s hat as shown and | Frank McHugh + Jeon —— 
:} \ sword trappings. The face of man i a Mack oe ue 
| should be smudged with black to | Terry * Directed by Lloyd Bocon 
represent eoal dust (not a black 
. face makeup). Sign on back should i} 
3) identify the stunt with picture and i 
i theatre. i 
SS eee Ny 


| STREET STUNT | 


One way to attract attention in 


i} 
the street and get across the very 
| 

| 


funniness of the picture would be 
to have one or more boys, carrying 
one arm in a _ sling, distributing 
cards bearing the following copy: 


| FELL OUT OF MY SEAT 


_ OUT OF : This ad reached over 15,000,000 people through the 


os ania _ medium of the leading movie fan magazines. 


“SON OF A SAILOR” 
NOW PLAYING—STRAND 


A special enlargement, 44 by 64 inches in striking red 
and purple, has been made available for your use. You will 
| tind this invaluable for use both in advance and during your 
| run. At your exchange for only 40c each. Don't miss out on 


this flash accessory. 


“VYITAPHONE SHORTS 
are the very best the market 
affords,” says C. P. Wash- 
man, Gem Theatre, Trenton, 
Tenn. 


BALANCE YOUR BILL 
WITH VITAPHONE 
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a 


ovelties 


NOVELTY HANGER 
FOR DOORKNOBS 


KIDS GO BIG 
FOR BUTTONS 


Cleverly Devised Novelty 
Sure Fire Attention-Getter 


on 


GAGWAY FOR TH 


\ Feast marion ad 
\aeen aor 


Here is an attractive button for > 
Jf } ss 
lapels which will be gobbled up by iow me dean if aut 


every kid and newsboy who sees it. JOE E BROWN 
- e 


You can have these Joe E. Brown 
IN 
SON OF A SAILOR 


buttons flashing all over town with 


no effort at all. Give them to the 
kids and let them do the rest, with 
lots of beneficial word-of-mouth and 
“Okey-Doke” publicity coming your 
way immediately. 


The buttons measure two inches| Here is an attention-getting auto 
across and are printed in dark blue| and doorknob hanger, using a cari 
ink on a light blue eard-board stock | cature head of Joe E. Brown, with 
of good quality. Each button comes|a new and novel effect obtained by 
with a pin already inserted, so that| having the knob appear through 
they can be tagged on lapels with| Joe’s mouth, as illustrated. It is 

ROMP THAU THE PORTS OF no trouble. printed in dark blue on light blue 
Prices are as follows: | cardboard, Hanger measures 7 by 


SAILOR = MADE MAIDENS WITH THE 10,000 — $5.25 per 1000 1] inches, and gives your lobby and 
SAPPIEST SALT THAT EVER SAILED THE SEVEN SEAS 5,000 — 5.50 per 1000 advertising plenty of flash. 
3,000 — 5.75 per 1000 | Prices include imprinting: 
1,000 — 6.00 10,000 — $5.25 per 1000 
JOE e BROWN There is a charge of $1.00 per | 5.000 — 5.50 per 1000 
1,000 for imprinting of theatre | 3.000 — 5.75 per 1000 
# name and playdates on back of the| 1.000 — 6.00 
es in - buttons. 500 — 4.50 
SON OF A SAI LO R Order directly from Order directly from 
ECONOMY NOVELTY co. ECONOMY NOVELTY CO. 
aoe avin wintry tue, aa Seo 239 West 39th Street | 239 West 39th Street 
New York City | New York City 


a 


PAPIER MACHE HEAD 
OF JOE E. BROWN 


THEATRE. 


Here is a cleverly created novelty hoard with colored ink, and meas 
which puts over the surprise angle | ures 4144 by 6% inches, and comes 
in your exploitation of “Son of aj|to you completely assembled and 
Sailer.” Through the opened mouth | ready for distribution. 


in the caricature head of Joe E. Prices including imprinting: 
Brown, appear four humorous 10,000 — $8.75 per 1000 
acenes taken from the picture. The 5,000 — 9.00 per 1000 
novelty is simple in operation, since 3.000 — 9.25 per 1000 
the disk is turned by means of the 1,000 — 9.50 

notch in the board at the right of 500 — 6.00 


the head. The scenes are alternated - 
with some smash selling copy which Order directly from 
will attract both attention and ECONOMY NOVELTY CO. 
laughs from your patrons. 239 West 39th Street 


The novelty is put up on heavy New York City 


Plant Sailor Hats With 
Youngsters and Newsboys 


A most effective lobby display is this hand-colored papier- 
mache head of Joe E. Brown. Measuring 30” in height by 
18” wide, it is a display that can’t be missed. The head can 
be fastened on overheads, posters or cutouts and would be 
very effective mounted over the exit doors. It also lends 
itself for use as a street ballyhoo. Send a man through town 


These handsome sailor hats will, theatre imprint is placed on the = on stilts wearing a head and attired in sailor suit. Not only 
prove a valuable adjunct to your|of the hat, as illustrated, for the can it be used on *Son of a Sailor” but for every future Joe 
campaign. Use them with any same price. E. Brown picture. 
parade which you organize in con Prices are as follows: = 
junction with your presentation of 1000° — $7.50 per 100 Order direct from 
“Son of a Sailor.” Make sure that 500 — 8.50 per HOLLYWOOD ADVERTISING COMPANY 
all your ushers and the balance of 200 — 9.00 per 4A S : 
your house staff wear them in ad- 100 — 9.50 5 West 45th Street, New York City 
vance and during the run of the pic- 50 —_ 6.00 1029 South Wabash Avenue, Chicago, lll. 
ture. Give them to newsboys and Order directly from 2022 South Vermont Avenue, Los Angeles, Cal. 
kids who will carry your message nO Ty 00 
all over town with the greatest glee. ae pra . Order from the branch nearest to you 
i able cloth treet 
alt ane tee Fae New York City PRICE: $10.00 EACH. F.0.B. BRANCH OFFICE 


and are made to fit any head. Your 


Here ig copy to be 
vance of your regular 
nouncements that can 
snipe posters, window 
cards or throwaways, The same 
copy can also be used as ‘scatter’ 


used in aq. 
Picture an- 
be used for 

and tack 


The above illustration shows the eye-arresting manner 
by which the 24 Sheet on ‘‘Son of a Sailor’’ lends itself for 
marquee or lobby front eutout. The placing of a solid blue 
background behind this cutout, far enough back to lend 
perspective, will add to its effectiveness, 
follows, attached to same with raised cutou 
to the general selling value: 


“SAIL WITH JOE BROWN ON 


and placed on a balance 
from side to side. 


The six sheet offers another splendid e 
to the poster page and you will note the 
figures, which. when cut out and mounted 
flashy lobby display unit. 
the background of which is painted to burles 
interior, and the opening to r 
bound to Stop every passerby 

The Three and One 
Brown heads th 
eutouts, and va 


utout unit. Turn 
trio of large full 
will give you a 
ige shadow-box, 
que a battleship 
present a huge port-hole. it is 


A line of copy as If placed in a hr 


t letters, will add 


A SEA OF LAUGHTER”? 
By a simple mechanical arr 


Sheets each 
out comprising Joe Brown stra 


at can be used in art pa 
rious other combinatio 


angement, the portion of cut- 
ddling a boat, can be cut away 


include excellent Joe 
nels, as mounted relief 
n displays. 


JOIN THE Navy AND SEE 


| 
THE SAPPIEST | 


| 
HAS GONE SALT | | SALT THAT EveR | 
WATER DAFFY | SAILED THE 


| SEVEN 


S€AS 


accompanying 

taken from one of the 
stills, depicts a sure fire 
arresting ballyhoo, 
impossible to loc 
shaw, 


illustration 
Production 

attention 
While it may he 
ate a genuine rick. 


HE front desig 


in the mind of 
store for them. 


" suggested here le 


passersby that a |] 
The m 


aves no doubt 
augh riot igs in 
arquee cutout set-piece im- 


which play up 


‘Handsome’ Callah 
women in 


The 


an’s weakness for 


all climes, 


super-structure 
box-office Suggests the 


around 


a reasonably convincing coun. 

battleship porthole (ticket terpart ean be constructed easily, 
mediately dispels any idea that the element of window) while the other Pictorial units tend to A pair of light wagon wheels and 
war is tied in with the navy angle. Note that Joe burlesque the nautical angle, shafts are the main entials. Th 
Brown dominates the display in illustrative units Green, blue and battleship 8tay should dominate seat can he built ey . 
and copy. The huge head as shown can be set on the eolor scheme, with the lettered units Standing b : = Sages ‘gn —_ 
a pivot so hooked up that it will Sway from side | out in some contrasting color. The addition of yany ingenious mechanic and 
to side, and lend added effectiveness to front as ship’s lanterns (st 
a whole. 


mounted on axle, 


in the same man- 
ner as a gig bod 


yY- Gaily Painted 
Illustrative feature 


s for right and left, outside 
and inside Panels, ar 


e taken from Production stills 
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d pivot, causing it to rock slightly 


teaser ads in your newspaper, 


Just a friendly Warning! 
Don’t believe a word that 
SON OF A SAILOR 
tells you! He's just 
looking for laughs 


GIRLS! 
The line forms 
to the right! 

SON OF A SAILOR 
is coming to town! 


THE SON OF A SAILOR 
plays no favorites! 
Keep your eye on your 


DAUGHTER, WIFE OR 
SWEETHEART! 


WARNING! 
Lock up your women 
folks while the 
SON OF A SAILOR 
is in town 
He grabs ’em 
coming and going 


and equipped with a robe of Chinese 
design, the illusion is definitely car- 
ried out. Any local costumer can 
furnish the Coolie and Sing-song 
girl costumes ag well as the sailor 
outfit for Joe Brown impersonator. 
There are Joe Brown masks avail- | 
able (described elsewhere in this 
section) which wil] lend added ef: 
fectiveness to the male passenger. 
A small banner with suitable copy 
advertising the show should be st 
tached to back of rickshaw. 


Scrambled Names Contest Newspaper Stunt Based 
The expression ‘‘Okey-Doke’’ used by Joe E. Brown in the on Baby Shoe Sequence 


picture to signify O.K. lends itself to a novel newspaper con- 
test, which editors will undoubtedly go for. The names of 17 


. players appearing in ‘‘Son of a Sailor’’ have been scrambled UA pair of baby shoes plays a most important part in the story and 
- ea, action of the picture. Seenes showing Joe E. Brown holding the baby 

_Newspaper readers are asked to unscramble eacl : ; : . 

; : e each name until shoes are depicted in several production stills, particularly Nos, 3, 59 and 


they form the correct name of the player. The following pub- Pub, A53, 
licity story furnishes all the details for the contest. If vou Induce your newspaper to cooperate to the extent of making a 
desire you can make it a two day contest by dividing the list daily boxed announcement for a period of several days along the lines 


fin two suggested in box given here. Reproductions of the stills mentioned above 
: should illustrate same and at end of ‘baby shoe drive’ names and ad 
gs REE dresses of those receiving awards should be published. 
| (Publicity Story) 


Boys and Girls Can Earn 
Strand Theatre Tickets 


BABY SHOES 


They meant a lot to 


JOE E. BROWN in 
“SON OF A SAILOR” 


his hilarious Comedy-hit coming 


To the STRAND—(Playdates) 


Joe Brown’s “Okey-Doke”’ 
Leads To Puzzle Contest 


Unscramble Star Names And Win Guest Tickets To See 
Joe E. Brown In “Son of a Sailor” at the Strand 


Manager of the |and coupon, write the names cor 
Theatre and the |rectly, and when you have de 

ciphered them, mail at once to the 
Theatre in care of 

|the “Okey-Doke” Editor. The 
to earn tickets to Joe E. Brown’s twenty- five persons first to send in 
latest First National comedy, “Son | correct 


editor of the News are happy to pre- 


sent to Plainfield fans an easy way 


However, it is not a laughing matter to hundreds of families 
whose babies need shoes badly. 

There are any number of merchants and_ individuals who 
would gladly give one or more pairs of baby shoes to authorized 
solicitors for distribution among the needy. 

We want every boy and girl to join in The Big Baby Shoe 
Drive. Register for your Baby Shoe Solicitor’s Card at the Daily 
News office and start out at once. 

THE STRAND THEATRE 
has generously offered the following awards: 
A 60 DAY PASS TO THE STRAND 
ta the boy or girl who brings in the greatest number of pairs of 
Baby Shoes, cither new or in good condition. 


A 30 DAY PASS TO THE STRAND 


to the boy or girl who makes the second best showing. 

2 GUEST TICKETS EACH 
to see “Son of a Sailor” at the Strand next week for the 25 boys 
and girls who make the next best showing. 


names will each receive 
of a Sailor.’ The supporting cast | guest tickets to “Son of a Sailor.” 
includes Jean Muir, Thelma Todd, The contest is named “Okey-Doke” 
Frank MeHugh, Johnny Mack |because in “Son of a Sailor’ Joe 
Brown, Sheila Terry, Purnell Pratt, |E. Brown uses the expression to sig 
Clay Clement, Joe Sauers, Garry|nify that everything is O.K. Now 
Owen, John Marston, George Irving, |get busy unserambling the letters 
Arthur Vinton, Samuel Hinds, Ken-|of the names of the players until 
-neth Thompson, Walter Kramer and they are all okie-doak. It is obvi- 
| George Blackwood. ‘ous that N. J. Woobeer is none other 

Below you will find the full names |than our friend, Joe E, Brown. Now 
lof the seventeen actors with the solve the other 16 serambled star 
letters jumbled. Tear out this story | names. 


N. J. Woobeer (JOE E. BROWN) 
N. Crown Honkyjamb (JOHNNY MACK BROWN) 
D. Dottleham (THELMA TODD) 
Chang H. Krumf (FRANK McHUGH) 
Cork Gable Godwoe. (GEORGE BLACKWOOD) 
Aram R. Twerkle (WALTER KRAMER) 
Mothnet H. Psonken (KENNETH THOMPSON) 


Variation of Shoe Stunt 


CRNA Rwy 


D. Insul Shame (SAMUEL HINDS) 
Ruth Tonravin (ARTHUR VINTON) = , 
3 weer tees a nates A variation of the baby-shoe stunt as suggested for newspapers can 

10. Rogee G. Virgin (GEORGE IRVING) be handled in the following manner. On the sereen and through news- 
ll. Jan H. Nostrom (JOHN MARSTON) paper announcements, offer all boys and girls under fifteen who will bring 
12. Esau J. Rose (JOE SAUERS) ae Pom: shoes in - ge will be admitted free to “Son of a 

] IDAIT —p Sailor,” for some one specified performance, 
13. Nell Trappurt (PURN ELL PRATT Tie in the fact that baby shoes play an important part in Joe Brown's 
14. Rae J. Muni (JEAN MUIR) characterization in the photoplay, and state that it his suggestion that 
15. Thy Sailerer (SHEILA TERRY) this method be used to distribute baby shoes among the needy. 
16. Cecyl Mental (CLAY CLEMENT) You can assure yourself of much valuable eS 
17. Gav Worner (GARY OWEN) by then donating the shoes received to some worthwhile welfare organi 


zation in town. Before making the donation, be sure to have a news 
photographer present, who ean take i picture of the pile of baby shoes, 
together with yourself and the head of the welfare hoard reeeiving the 


NOTE: Be sure to omit the names in the right hand column when run- 
ning the above publicity story. The copy is set up this way to give you 
the correct solutions to the scrambled names. 


shoes. 


Naval Reserve Night 


Practicenlly every city of any im) Naval Reserve company, Decorate 


Recruiting Stations 


| Offer Splendid Tieup 


portanee, can boast of one or more theatre front, lobby and foyer ap 


companies attached to the Naval) propriately with the insignia of Re- 


Added publicity will be given the {Stations can make available. These Reserve list. In most cases these serve Unit) featured. 
picture through a tieup with local |#re usually very entertaining and do local units mantis regular club Take AAV RuTagS of the splendid 
: : not occupy much running time. In rooms and headquarters. This or- |ballvhoo features this event assures. 
Navy, Const Guard, or Naval Re- b : oe . . . : 1 > is ate 
’ return for use of the Recruiting gunization fully uniformed nnd {Put all the light possible on theatre, 
serve Recruiting stations. This a" | Qation “A” Boards, on whieh ean equipped will make a most imposing ladvertise “Naval Reserve Night” 
; | > 
always be arranged where a logical je posted the regular One sheet on uppearanee especially when headed through every medium at, your ¢om- 
tieup is evident, and certainly “Son |one side, and a tieup type poster on by their band, By all means ex mand, and be sure to have news 
of a Sailor” offers a clearly obvious jother, agree to run one of these tend an invitation to your loeal photographers on hand, 
opportunity. In fact the very first |trailers on your sereen. You ean 


‘shot’ shows a “Join the Navy and /algso (if lobby space permits) allow 


See The World” poster to tremen- |, recruiting officer to station him- 
dous advantage. self in lobby and solicit recruits. 


The U. S. Government has a reg- There is of course the favorable 
ular recruiting propaganda trailer | publicity angle always attendant 


th this ti Here’s another of those unique little brain-teasers which 
service which all loeal Recruiting |}with this treup. 


never fail to bring forth splendid fan response when used by 
showmen, The present one conceals the sentence ‘ANKLE 
YOUR WAY TO JOE E. BROWN’S FUNNIEST COMEDY 
he Die 


Special N Night 
pecia avy It Is deciphered by begin- 
_————— 
In all sea and lake ports there personnel to attend in a body in 
uniform. 

Play up such a night in a big way 
‘through every publicity and adver 
headquarters, In some cities the | tising medium at your command, 


ning with the cireled square, 


moving one square up or 
can always be found some division down. right or left, eal diag- 
of naval activity with established ; : 
; Ul aetivity w estab onally, and ending with the 
square containing the peri 
government maintains a Navy Yard | Decorate the front and lobby pro- {lle ntamme the period. 
where any number of U. 8S. Navy ‘fusely in the National colors and if 
units are available for a special |the unit or boat has some special 
invitation list. In other localities, jinsignia, feature this in decorations. 
there are Training Ship Divisions, | Whenever possible arrange to have 
Coast Guard Corps, Government Dry |the Navy guests march in hody “a 
Decks, Naval Bases, and Visiting |theatre. Secure comments on eo 
War Ships. In ‘situations where | pieture from important members 0 pA 
| ete ws y ’ . ‘ ar YAY . 
small units are maintained, invita- | guest party and have new photog Mat No. 1,.Price 5c. Square Editor.’’ 
tions ean be extended for the entire |rapher on hand. 


we 


Plant it in local paper offer- 
ing guest tickets to the 


twenty persons first to send 


the correct solution te your 


theatre in care Of the “<‘Magie j 
A 


eee. oe 
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Posters & Accessories 


: ond | ger) SS se —— mld . 
Pe 
“60N OF A SAILOR’ 


DESCRIPTION: Full natural color illustrations against a lemon yellow background. Catchline in 
2 4 S H E E + light blue. Star's name in deep orange. Title in white lettering against green background. Cast 
in medium green. 


— 


ye Son of 
4 Sailor 


Lasts PRANK MALLS 
} ‘Ue ThELMATO 

, = . JOWNNY MACK BR BN 
< ~ Shaw ’ &* 


JOWNNY MAC BROMIE 
~ $WEILA TERRY 


JEAN MUIR 
FRANK McHUGH 
THELMA TODD 
BROWN 
SHEILA TERRY 
Derecled my Ub cOw 
A FIRST NATIONAL 


Dred by 270 tak 
A FIRST MATT 
tvrrarwOuse 


SIX SHEET 


Sliding Scale of Prices for Accessories 


1-SHEETS WINDOW CARDS 
lto 30 l5e¢ each Lte 50. fe each 
51 to 100 toh 2 ee be each 
her LOO Sloe each 
| ther 100 lle each 


INSERT CARDS 


ita 25 25e each 
3-SHEETS 26 to 50 22¢ cach 
SI to 1Ou Ze cach 
> ed ~ 
l to 25 40¢ each Over 100 9s sack 
| er 25 36¢ each 
HERALDS 
IMte 5M 83.00 per M 
Over 5M $2.75 per M 
oSHEETS 
l te 10 7T35c each PHOTOS 
| ll to 20 TO each Lind Photos toc a set 
| (8 in set colored) 
Over 20 O5¢ each 22x28 Photos ROec a set 
(2 in set colored) 
| Slides Se each 
24¢SHI ETS Stills 1k cach 
Midget Window Car ds be each 
9 9 inte 
; l Pp to eo $2.00 cach Merchandising Mri (eatin 
Over 25 L735 each Music Cues (oratia 


These prices apply to U.S. only. 


MIODCET WINDOW CARD ae = : Se ee 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


